Marketing Workshop Series: Step 1—Build Awareness

January 13, 2022, 2:00-3:30 PM ET
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National Rural Transit Assistance Program

° TeChnicaI aSSiStance Center funded by HOME RESOURCES~ NEWS&EVENTS~  TRIBAL TRANSIT ~ STAITERIAPv AB:le
FTA through the Section 5311 Program I — |

3 ' ' Welcome to
 Provides free training materials and I8 National
technical assistance to rural and tribal JuE T RTAP

il Assistance Proqra ms

transit providers and state RTAPs

assistance, collaboration and free. traldig
ansit mduslly matenals N S

* Review Board — 14 state DOT and rural
and tribal transit agency staff from
across the country

What can National RTAP do for you?

= ] 2
o Currently soliciting nominations for new - Resource Genter Peer Networking
. . . Utilize our free fraining materials, eLearning courses, Tap into our P i ion of on Connect with your peers through our enling forums,
mem bers I n 2022_2 023 VISIt Ou r NeWS i . and other i istance products. Y rural and fribal transit and get answers to your guestfions. roundtables and chats, and conferences.

page for details and the nomination form.

« Learn more at nationalrtap.org



http://www.nationalrtap.org/

Speaker Introduction

Selena Barlow
Owner, Transit Marketing LLC

More than 25 years of experience marketing public transportation
services throughout the U.S.

Her areas of expertise include marketing plan development, market
research, community outreach, and creation of marketing tools and
campaigns.

Over the past decade, her work has focused on rural and small urban
communities where marketing can have the greatest impact on ridership.

She holds an MBA, with focus on marketing, from the University of
Arizona, and a BS in Advertising from the University of Florida.



Public Transit Marketing

Awareness Building

TRANSITqmarketing




Six Class Series Awareness

= Awareness Building Positive Image

= Customer Focused Websites

= Passenger Guides and Signage
= Community Based Marketing Motivation

= Improving the Passenger Experience Trial Ridership
= Transit Passenger Research

Knowledge

Retention

Regular Rider
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Awareness

Letting people know or reminding then
that transit exists...and that it is a good thing.




Awareness Building

Focus Tools

= Broad Visibility = Branding of Vehicles and

= Frequent Impressions Bus Stops

= Positive Image = Advertising with Broad Reach

= Farned Media
= Social Media




Branding Is marketing
at Its most basic.

Awareness and image building start with branding.




Southwests Branding

Cetolz,

= How we identify a product, and

II Microsoft everything associated with it.
G I = Recognition at a glance
O 9 € = The focal point for our

experiences with a product.




Branding
=\/isual Brand/Identity

» Name and Logo
* Color Scheme
* Packaging

* Signage

= Consistency is the key to
effective branding




7. EL DORADO TRANSIT Brandlng

=\/isual Brand/Identity

« Name and Logo

ELDORADO W = = — « Color Scheme
TRANSIT

0 aa5 52 " COMNECT B . COnSiStenCy s the key to
effective branding

530.642.5383

ElDoradoTransit.com




Transit Branding

= Vehicles and bus stops are seen
by thousands of potential riders
every day.

= They are an opportunity to
communicate using your capital
investments to create long-term
marketing value.

= Branding of buses and bus stops is
the most cost- effective way to

209-754-4450
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Branding: A Case Study

r BERARONR
= |_ack of branding or inconsistent branding - __=
can make transit “invisible” e =

= Bad or out-dated branding can create the
wrong image or misconceptions

= LIFT identify had no connection to
Durango character and was not
consistently implemented

DURANGO

L e

BUS <STOP
| \




Rebranding Approach

= Branding Objectives:

» Relate to Historic Downtown and Durango’s
Railroad History

« Capitalize on positive image of Trolley
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= Create Identity that incorporated

* Historic Railroad Style
e Color Red
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Rebranding: Cutaway Vehicles
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Original Brand
DURANGO

BUS <STOP
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259-5438

www.durangogov.org ]




Transit Branding

E R —

= Vehicles and bus stops are seen
W . by thousands of potential riders
T _ every day.

= They are an opportunity to
communicate using your capital
investments to create long-term
marketing value.

= Branding of buses and bus stops is
the most cost-effective way to
build visibility.




Brand Examples

Using Vehicles to Build Awareness and Image




The Difference Branded Vehicles Can Make

D A TRANSIT 603-225-1989  concordareatransit.com J

CONCORD
AREA

CAT &

Where will you go today?

Concord, NH




The Diff
erence Branded Vehicles Can M
ake

:ri AREA
0 oAl

Where will jou9° today’

m%@




Family of Brands

N
M MID-ST4;
srTRIlNSIT r

MSTMID~STATE
TRANSIT

midstatetransit.com
’ Where will you go today?




YARTS

Public Transit to Yosemite

877-989-2787
www.yarts.com

Yosemite Area Regional
Transportation System

Yosemite NP, CA




Bakersfield-Lancaster

via Town = Town - Town

Town = Town
Lamont-Bakersfield N

via Town = Town = Town

Town —=Town

Lake Isabela-Ridgecrest
via Town —Town —Town

Town =Town

California City-Lancaster
via Town = Town = Town

Town = Town

800-323-2396 ||

www.KernTransit.org il

v F.,Z, KernTransit

Kern County, CA R ey )




ALTURAS » BIDDING « KLAMATH FALLE« RENG =« CAHRY |[{BIN)2-4010

Redding =/ Reno
Kiamath|Falls

' _*\{'L-.
__*

(530)/233%6410

Modoc vouriy, A




Operated by

Paratransit Services
209-754-4450

(A 162985 AEROTECH pum

— T

BUS STOP

209-754-4450
CalaverasConnect.org

CALAVERAS

connec!

Public Transit Connects You

Calaveras County,




SEDONA
SHUTTLE

SedonaShuttle.com 928-634-4822

928-634-4822
‘ SedonaShultle com

SEWNA Public fransit powered by the City of Sedona
SHUTTLE




Branding is the most cost effective way to build visibility.

= $10,000 for a bus wrap

= Seen by 5,000 people per day

= On road 5 days per week - 250 days/year
= Service life for cutaway — 5 years

= 6,250,000 exposures

= $.0016 per exposure

= And it is paid for with capital dollars!




Awareness

Beyond Basic Branding




Objective

Target
Market

Message

Medium




Awareness Objective

|\T/|2,r§keett Broad Population

Information
Appeal Message
Image
Advertising
Medium Earned Media

Social Media




Messaging




Messaging

Socie’fal Personal
Information Appeals Benefits Benefits
= Type of service = Benefits relevant to _
« Where it goes the specific target SN A0
= \What it costs iqroup f
e . = Imagery o
Trip planning tools people/places
relevant to the target
group




Messaging

Information Appeals

= Type of service = Benefits relevant to

= Where it goes the specific target

= \What it costs ?r;(;qu of

= Trip planning tools peogle};)laces
relevant to the target

group




Messaging

Information Appeals Call to Action
= Type of service " Benefits relevantto ~ *Remember that they
= Where it goes the specific target have a transit option
, group = Visit website
] What t co§ts = Imagery of = Take a trial ride
" 17ip planning tools people/places = Register for demand
relevant to the target response
group = Promote transit use

among constituents
= Support transit funding




Awareness/Image Messaging

CHOOSE




Awareness/Image Messaging

SET
YOURSELF
FREE

www.mbtabus.com

760-366-2395

FRON
ASKIN
FOR
RIDES
G

Check out the new
mbtabus.com for
easy trip planning
and more.

SET
YOURSELF
FREE

www.mbtabus.com

760-366-2395

TO
GO

Plan your trip now
with Google Maps

Just click the transit icon )
instead of the carl




Consistency — key to building awareness and a way to maximize your efforts

Mask on? Phone on?

Get on and GO!
I Clean. Easy. Ready for you.

P
' bl

—

to simplify your ride.

METROLINK
VICTOR

W\ VALLEY @
MOUNTAIN TRANSIT cta

Mask on? Phone on?

Get on and GO!
=] Clean. Easy. Ready for you.

Download the Transit Ap

¢Cubrebocas? ;Celular?
iSube y ve!
iR Limpio. Facil. Listo para ti.

7\ “T

7

A4
}( v F ;
Descarga la aplicacién Transit
para simplificar tu viaje.

Mask on? Phone on?
Get on and GO!

i Clean. Easy. Ready for you.

el = =

Download the Transit App to simplify your ride.

-_ i) . wﬁﬁg& ——
7 Omnilrans METROLINK an S B @da
ey



Media




Buses and Bus Shelters

Can communicate more than the brand




Servicg Area Phone Number

(TALTURAG BEIDDING » KLAMATH FALLZ « RING + CANBY (IR I-4810

Web Address




Window Clings

WELCOME TO THE NEW

CALAVERAS

connect

connect 10
COLUMBIA
COLLEGE

8 TIMES

WELCOME TO THE NEW

CALAVERAS

CASHLESS /.
WITH ()

YOUR
PHONE

EASIER
WITH
GOOGLE
MAPS




Window Clings

e o —

(909) 878-5200
www.mountaintransit.org |

TAKE W © RIDE FREE
TRANSIT & = 8 EVERY TUESDAY
TUESDAY " [N JULY &




Bus Wraps

||||||||1|||||||||H|||l|||l||||||||||||l||||||||||-

— |

# Stayin touch with
= Free WiFi on VVTA buses

|
|

— - Clean Natural Gas
A . / .l 617'- — = Bﬂ. \\
— (Emsmy ) L—- S (S
FIND [fOQUR l | , |
¢) AY - I = -

" Plan your trip now [~
with Google Maps |




Bus Shelter Ads

Plan your trip
now with
Google Maps
Just click the

transit icon @
instead of the car!




Bus Shelter Ads

TAKE

TRANSIT RN

TUESDAY - gl
RIDE ' y
FREE a4
EVERY i
TUESDAY \
INJULY
D

mNTAIN
TRANSIT

www.mountaintransit.org

FREE RIDES ON ALL MOUNTAIN TRANSIT

LOCAL AND OFF-THE-MOUNTAIN ROUTES

@ Plan your trip now with Google Maps. |, :
g Just click the transit icon €) instead of the carl -

o



Advertising




Advertising Media

Awareness Building - Broad Awareness - Targeted
= Qutdoor - Billboards/Transit = Targeted Publications
= Newspaper — Print and Digital = Geographically Targeted Direct Mail
= Posters & Displays * Every Door Direct Mail
= Radio = Social Media Advertising
.. * Facebook

= Television + Instagram

» Broadcast J

» Cable

« Community (free)




Newspaper — Print/Digital

They're hiring in Sedona.

Verde Shuttle is your ride to work.

SEDONA

COTTONWOOD

PR ——

It’s just that easy!
VerdeShuttle.com

COTTONWOOD

i!’s j.}sf!:ur -*.s/l VerdeShuttle.co

They’re hiring in Sedona.

SEDONA

COTTONWOOD

It’s just that easy!

Brand new shuttle buses « Cool, Clean and Direct
Only $2.00 each way
From the Cottonwood Library every 45 minutes
Free transfers to and from CAT buses at Cottonwood Library

VerdeStan e com  41RAROUE

Get all the details and plan your trip
at VerdeShuttle.com

or click @ in Google Maps
for transit directions.




Newspaper

Calaveras Transit is now... Calaveras Transit is now... Calaveras Transit is now...
CALAVERAS

connect

CALAVERAS

connect

CALAVERAS

connect

And our name isn‘t the And our name isn‘t the And our name isn‘t the
only thing that's new! only thing that's new! only thing that's new!

coOnnect TO COLUMBIA direct-connect |
COLLEGE 8 TIMES A DAY BRINGS THE ROUTE Ella%\f\égmt
Red Line connects Valley Springs DI RECTLY TO YOU GOOGLE MAPS

San to Columbia College eight
Valley ~Andreas times each direction :
Springs il If you can’t make it to the Plan your bus trip easily by
every weekday. . : i Joh
y ¥ bus stop, call for a direct- just clicking the transit icon.
Red Line connect pick-up at an :
MONDAY-FRIDAY Angels Columbia locati p‘th' p3/ il ‘ f Google Maps‘ pleen b
Camp QEatign Wit s e 8 your connections and
the bus route. walking directions.

CalaverasConnect.org




Posters The Safe &
Easy Way |
to Get
Your Kids

to School

www.cityofneedles.com/transit
866-669-6309

; Plan your trip now
@ with Google Maps

Just click the transit icon ()
instead of the car!




connecting more

Posters places than ever.

Starting January 3, 2022.

Direct Connect Dial-a-Ride
Direct-Connect Connecting all Calaveras County
Out-of-Count communities, five days a weak.
cks d Y Prior-day reservation guarantess your seat.
. 12 ;::m::ltgid:;: ;:;;alj Same-day trips accommodated based on
. space available.
West Paint to Jackson (Wed only) T e e
sarvice or using the new Spare App.

e Wik New Trip
;" Reservation
Jacksen P e Firt y APP
The new
B - B Seare
Armeold will make
¥ Direct-Connact
reservations easy and
AL provide you with
real-time information
e about your ride.

New Red Route
New Low Fares:
Hourly bus service from

Fixed Route  $1.50 » o -

Discounted $1.00* c L i . glley fpl:lqr;g: E’ HOLE
opperapolis sz mee mp to Arncld.

Youth ¥ .50 Mo transfers required.

Direct-Connect

Dial-a-Ride $3.00

Discounted £2.00%

Seabiios e 1 New Columbia College Shuttle

teran:
dr d under ride Angels Camp to the college, five roundtrips per
with fare-paying adult. day. College students ride free with current 1D.
Usa the Red Route or Direct-Connect to get
there from anywhere in Calaveras County.

See our new Transit Guide
or visit CalaverasConnect.org
for our all-new service plan.

@I&ALAVEI#S

Publc Trang Canecis Yo
CalaverasConnect.org  209-754-4450 m FD:q
OO = s




Posters Verde Shuttle is your ride
from Cottonwood to Sedona.
It's just that easy!

Verde Shuttl4

Visit VerdeShuttle.com
for easy trip planning, and
everything you need to know.

"~ _4 Plan Your Trip in Google Maps. verde
- Enter your start point and destination, Shuttle
= _| thenclick the € transit icon. COTTONWOED - SHOGNA

928-282-0938 VerdeShuttle.com




Posters

You're Free to Go. jEres libre de Viajar!
iR Clean. E.,Sy' Ready for you. | I Limpio. Facil. Listo para ti.




Ride Victor Valley Transit |
FREE with your VVC ID

=, .. e 5o

Displays




TV & Radio

Awareness Building
= Radio

= Television Broadcast Television and Radio
e Broadcast are effective options only if you
 Cable are in a unique media market.

« Community (free)

To view an example of a TV ad shown during the webinar, view the recording on the
National RTAP YouTube channel. Contact info@nationalriap.org if you need assistance.




Targeted Publications

= Newcomer Packets
= Tourism Magazines
= Event Programs

Focus on publications with broad
reach or long-term value

VerdeShuttle.com

Connecting Cottonwood,
Clarkdale, and Verde Village

Monday-Friday, Every 45 Minutes,
Only $1.00 P

Jo S =
B Four pukblic transit routes that serve the 5 - | .‘
Cottomwood area from B:45 AM 10 645 BM [
W Allbuses connect at the Cottonwood Library o —3
a

nd transfers are frea.
W CAT fare is only $1.00 [$.50 for seniors, students, and vaferans],
B Ccor-to-Door service is available for ADA certified persons www.ride-cat.com
with disabilities
W visit ride-cat.com for autornated trip planning, detailed raute
map and schedules.

Direct Service from
Cottonwood to Sedona

7 Days-a-Week, Only $2.00

B From the Cottonwood Library 1o destinations throughout Sedona

B Late night service Wednesday through Sunday.

B Fare is anly $2.00, $1.00 for tnps within Sedona.

B Free transfers to and frarm CAT routes, including CAT Connact
After Hours Shuttle,

W Visit the new VierdeShuttle.com for camplete infarmation and r ;
autormated trip planning. :
For complete route and schedule information, call 928-634-2287 -

(Mon=Fri, 8-5) or click '@ to ask Google Maps for transit directions.




DireCt Mall Every Door Direct Mail Postcard,

targeted by service area

Need a ride to Pine Grove or Jackson?

PRSTD STD

Where can | go uahomas
with Direct-Connect?

PERMIT NO. 3341
We'll pick you up at your home and take you where you need to go, Postal Customer
anywhere within the service area shown on the map.

Pilot Service X Ft P .
Starting October 6th P-me Grove HOW to plan a trlP'
ool l&:lgm Dollar Generai 1. The service runs every Wednesday.
Bl M b s =% West Point Call us no later than 3 pm on Tuesday,
Sutter Creek Hmm’ . or up to 7 days in advance to reserve
Wilseyville your seat.
ef@ j’M Post Offics
Martell A o ‘1 . Provide the dispatcher with the address
o BB i gﬁg ) you wish to be picked up at and where
B _/’-/ > a Direct-Connect dial-a-ride & you want to go. The dispatcher will let
i P = Gmcery Outietal. | aeleson service area (approximate) you know what pickup times are available

Cost Less Food B

- i Rslers . otteville for your trip and your return.

23 3. The bus will pick you up right at your
home (or as close at it safely can).

The West Point Direct-Connect dial-a-ride runs every Wednesday, 4. The bus will drop you at your destination

I d - D. c d . I . with two trips in each direction, at approximately these times: in West Point, Jackson or Pine Grove and
- ) th turn to pick heduled.
ntroducing new Direct-Connect dial-a-ri P SR

AM PM AM PM

for residents of West Point and Wils s ER-I-k Ride FREE during this
Pine Grove 9:20 1:20 West Point 12:10 4:15

We'll pick you up at your home and Connect you to shopping, o e L Wikseyuile ¥ 1225 430 introductory period.

or wherever you need to go in West Point, Jackson and Pi
CALAVERAS How Calaveras Connect is keeping you safe

Increased cdeaning and sanitation of vehicles
connec 209.754-4450 ( ) Limited number of riders to allow for social distancing

Requirement that all passengers wear face coverings

Public Transit Connects You CalaverasConnect.org




irect Mall (with free ride offer

PRSTD STD

FREEDOM IS JUST A SHORT b -
WALK TO THE BUS STOP |

Victor Valley Transit can take you where you need to go in Barstow,
with connections to the Victor Valley and San Bernardino Valley.

Routes 1, 2, 3 and 6
Hourly service Mon-Fri 6am to 8pm, Sat-Sun 8am to 5pm

Route 15
Four trips daily Mon-Sat to and from Victorville & San Bernardino

SET
YOURSELF
FREE

~»+ ECRWSS
Postal Customer

Barstowm TN=l}
High School (£

mBarstow
Head Start

L Street
Park & Ride
{P]

Barstonian

to/from
Victorville/

‘Gan Bernardino m

TO G&*
OWN WAY
e

AJ ung

%%‘”’hw

Barstow
Community

MM College

RIDE THIS WEEK FOR FREE!

S FREE DAY-PASSES

VALID FOR 5 DAY-PASSES ON VICTOR VALLEY TRANSIT

. WALID THROUGH JUNE 3, 2018.

Plan your trip .

. . Present coupon to driver to get

n seconds Wlth your free day-pass each day you
Shmmvmas wish to ride.

Google Maps |- o

www.vvta.org Click the transit icon ()

760-948-3030 instead of the carl

) Ride FREE for fiv

260-948-3030 See other side for details

Pl POOWLIGT




Every Door Direct Mall
Mapping Tool



https://eddm.usps.com/eddm/select-routes.htm?_gl=1*1sgyn2f*_ga*MTYwNTE4NDk5OS4xNjM2MDY4NTY4*_ga_3NXP3C8S9V*MTYzNjIxNjU2Ny4zLjAuMTYzNjIxNjU2Ny4w

Social Media AdvertiSing o) Victor Valley Transit Authority

. . b ‘
= Target by community, Tiacteycu o Irrea AT a T WAEEAIG
demog raph |CS, |nte reStS and enjoy FREE WIFi while you ride.

= |ink to website, potentially to
targeted landing page

= Offer free rides or other incentive |
= Track response in Facebook Ad e e G Bl T his waek

Manager and on website (using Be o Botrvaiey Tk lecroeeen|
Google Analytics) free rides..
O 22 5 Comments 7 Shares

Ub Like D Comment d) Share



https://www.facebook.com/adsmanager/manage/campaigns/edit?act=428346523878160&columns=name%2Cdelivery%2Ccampaign_name%2Cbid%2Cbudget%2Clast_significant_edit%2Cattribution_setting%2Cresults%2Creach%2Cimpressions%2Ccost_per_result%2Cquality_score_organic%2Cquality_score_ectr%2Cquality_score_ecvr%2Cspend%2Cend_time%2Cschedule%2Cfrequency%2Cunique_actions%3Alink_click&attribution_windows=default&selected_campaign_ids=6268785909806&selected_adset_ids=6268785910406&selected_ad_ids=6268785910806

Social Media Advertising

facebook Q @
NWConnector (Coastal Oregon) o s
. e Snonsored « QY
u Ta rg etl ng : | D_'irect bus service from Salem, with ser-
. . o . vice up and down the coast. Plan y-:.}u.r
* Live in Origin City: Portland, Salem, et '
' i em-]q*tge DAY
Corvalis . R. oqf8 AT THE BEACH
* Interests: Oregon Coast and Public |
Transit
= Messaging:
. . . . . See trip ideas and get Learn More
« Availability of direct transit service mor nformatin...

Dw0 1.2K 164 Comments

* Images of Coastal Destinations
» Call to Action: NWConnector.org

A PP O =




Social Media Ads

£, A RomandicRnE
) T0 THE COAST

!Wﬁ i

A (aanrf%maz

COASTAL ADVENTURE

o ATAET Wi=Fi = 12:10 P G5% .
facebook Q ©

n NW Connector

e Snonsored « QY

Direct bus service from Salem, with ser-
vice up and down the coast. Plan your
car-free day at the__. ue Readir

: i@m—fm&ﬂﬁ‘f
L AT THE BEACH

NWCONNECTOR.ORG ]
See trip ideas and get Learn More
more information...

Dw0 1.2K 164 Comments

A PP O =




Coordinated On-Transit Campaign in Origin Cities

Ao e 3

= DAY AT THE —

BEAGH

"3 Con-free

— COASTAL—

ADVENTURE

DIRECT BUS FROM PORTLAND

WITH SERVICE U.IJ {LMLQ ﬁQOlC'l/L THE COAST

. DIRECT BUS FROM PORTLAND

=

~ VISIT OUR WEBSITE FOR TRIP IDEAS AND INFO

NYCONNECTOR.ORG

PUBLIC TRANSIT ACROSS NW OREGON

WITH SERVICE uI') LLHL.Q (QO\\ 1A THE COAST

W‘wﬁm
VISIT NWCONNECTOR.ORG FOR TRIP IDEAS AND INFO

NVWCONNECTOR

NNNNNNNNNNNNNNNNNNNNNNNN




Earned Media




Earned Media

= Proactive relationship with local
news media

 Make their job easier by providing
timely, well written news releases”

= News Release Calendar
= Suggest Feature Stories
= Be Responsive




News Releases

Topics Write like a reporter
= New or Changing Services = | ead Paragraph — who, what, when,
= New Vehicles or Facilities where, why
= New Website or Other Passenger = Organize the information from most
Info Tool important to least important
= Special Events = Use short sentences — and clear
= Free Fare Da language.
. y = \Write in a facts oriented, educational
" Milestones fashion. Do not try to “sell.”

= Include opinions or interpretations as
quotes from an agency representative.

*Guidelines for writing news releases available my emailing me




Social Media

Primarily a tool for engaging with riders.
However, it can be leveraged to build visibility.




Social Media Platforms

OUNE0




Social Media Platforms

100

75 / 4 $ YouTube and Facebook are
. —* *-

the most-widely used online

N k platforms, with user bases
. e e most broadly representative
S of the population as a
- whole.
i 2013 2014 2015 2016 2017 2018 2019
& Facebook & Pinterest - Instagram Linkedin Twitter
Snapchat & YouTube WhatsApp Reddit




Social Media Activities

Engage with Followers Build Awareness

= Regular communication with = Post items that followers will want to
riders repost; encourage them to share.

= Convey news = Engage with stakeholders and

= Post alerts of general interest community organizations.

* Follow relevant organizations and ask

m P
romote events them to follow you.

= Promote specific services or * Repost items from community
programs organizations and ask them to share
your posts.

= Respond to messages.




Posts that followers will share
® AT DT

@ TICKET GIVEAWAY @ # Come help us Stuff-the-Bus!
Win tickets to The University of Arizona #Wildcats football home ®Walmart on Speedway & Kolb.
game against Utah this Saturday, 11/13 at 12 p.m. {5 6am to 6pm!
TO ENTER:

1. Send us a direct/private MESSAGE saying you want to enter the
contest.

2... See more

- =
e

‘—. s

. Good morning. We're here at
Walmart on Speedway and Cold.

—

Sl
» 002/031 —e ﬁ- cc)
00 13 7 Shares

!mer-. oy Like () Comment &> Share

Q0O s 7 Comments 3 Shares @ Write a comment... © 0O B &




Pictures or videos that followers will share

({c Cherriots

(1]
Mioararboar 19
Lecemioer

at 10:00 AM - @

Join us at 7 p.m. for the Keizer Holiday Lights Parade! We haven't been
able to show off the craftsmanship of our talented Maintenance

Department since 2019 and we're excited to be back. (Traffic all over ik ”&T i ot
: ) 3 k ust now - &%
Keizer will be affected, so check out www.Cherriots.org/alerts for "

detours.)

Verde Shuttle is your ride
from Cottonwood to Sedona.
It’s just that easy!

VerdeShuttI«P >

COTTONWOOD *SED

\ oN

f
Shuttle|
Fast - Frequent - Affordable

Learn more at VerdeShuttle.com

o5 Like () Comment

8 20 & o =

OO0 73 11 Comments 36 Shares




Encourage followers to share

— TELL EVERYBODY -
FEB 4TH IS TRANSIT EQUITY DAY!
Everyone rides free
Every bus
i) Every train
Everywhere
in San Bern?rdlno County

=7

===l

#7 Omnilrans

METROLINK

EQUITY DAY

FOR CIVILRIGHTS AND =
A HEALTHY PLANET

#TransitEquityDay




Posts that Stakeholders will share

CAT Concord Area Transit
December & at 815 AM - 3

With a few clicks, you can have a chance to win one of two $50 gift

cards.
Community Action Program Belknap-Merrimack Counties is

conducting its 20271 Community Needs Assessment and would like you
to participate in this important project. By taking a short survey you

can really help.

https://www.surveymonkey.com/r/CAPBMCNeeds

&™) SurveyMonkey:

SURVEYMONMEKEY.COM

Community Action Program Belknap-Merrimack Counties,

Community Needs Assessment Survey

4 Shares

San Bernardino County Transportation Authority - SBCTA @
@ December 2, 2020 - Q)

The San Bernardino County Transportation Authority is seeking feedback to help improve mobility
and public transit services. By completing this survey, you will help us better understand mobility
needs across our county, identify gaps, and allow us to better address these needs and gaps. To
take the survey, visit gosbeta.com/coordinatedplan.

cta

Please take this short survey to tell
us about mobility needs and
challenges in your community:

gosbcta.com/coordinatedplan

SAN BERNARDINO
COUNTY
COORDINATED
TRANSPORTATION
PLAN

Complete the Survey by
December 11 for a chance to
win one of ten $100 gift cards.

NW Connector
e June 2 - QY

Are you interested in getting involved with your local transit agency?
Sunset Empire Transit District is seeking volunteers in Clatsop County
to join its Transit Advisory Committee!

The deadline to apply is June 16th - learn more here:
https://www.nwaregontransit.org/setd-seeking.../

MWOREGONTRANSIT.ORG

SETD Seeking Transportation Advisory
Committee Volunteers - NW Connector
Sunset Empire Transportation District Board of
Commissioners (SETD) is seeking volunteers from
Clatsop County who would like to serve on the...

Qi s 2 Shares
oY Like (J) Comment &> Share
@ Write a comment @0 @



Engage with Other Organizations & Community Events

September 14 at 443 PM . &

Calaveras Conni 3 u
k. APttty @ Victor Valley College @ Pomona Valley Transportation Authority .
October 4 at TAD PM - &

Everyone enjoys the great feeling of helping save lives! Calaveras Connect can provide
transportation to the Blood Drive Tussday, Seprember 28th, call Customer Service (209) 754-4450
to schedule your trip.

WERE ALL

Come by the San Dimas Community Health and Resource Fair to leamn
more about 5an Dimas Dial a Cab and other PYTA services!
#PVTAridesafe #ridesafe #zafetyfirst #z3afe #safetymatters
#zafertogether #inittogether

#pvta #getabout #claremontdialaride #sandimasdialacab #readynow
#onestepovertheline #claremont #cityofclaremont #laverne
#cityoflaverne #pomona #catyofpomona #sandimas #cityofsandimas
#pomaonavalley #transportation #transit #mobility
#publictransportation #senior #seniorcitizens #eamwork

CITY OF SAN DIMAS
PARKS & RECREATION DEPARTMENT

COMMUNITY
HEALTH &
RESOURCE FAIR

Event Features:
Flu Shots: Insurance Card Required, Information
Tables, Community & Health Resources, Light
Refreshments (while supplies last)

+ American
L Red Cross

Arnold Community
Blood Drive

Tuesday, September 29
10am-4pm

Independence Hall
1445 Blagen Rd. Arnold

Te support sockal distancing, appointments are required

Please make an appointment at Redcrossblood.org sponsor code:

9 Amold or call 1-800-RED-CROSS
NEW! Al bisod donaticns ase now tected for COVID- 19 sntbedms wEDNESDAY
COMMBCT  Neod tramsportation? Contact Calaveras Connect to schadule 3 ride st (109) 754-4450,
P ... .. e v OO O w0 2 Shares SEPTEMBER 22, 2021
oY Like (0 Comment 2> Share AT COMMUNITY BUILDING

245 E. BONITA AVE, SAN DIMAS




Increasing Your Reach

= [nclude social media links on _ -
website and in promotional | e
eﬂ: 0 rt S | | | Local Route Updates Are Coming January 10thi

= Ask outreach participants to
follow you

Y o €3 Routeshon

RIDER INFORMATION EL DORADO COUNTY TRANSIT AUTHORITY

M ndas and minutes
3 D ment Libra
Juror Transportation ; anizati Procuraman
Rider apps Board of




Awareness Building - Summary

Focus Tools

= Broad Visibility = Branding of Vehicles and Bus
= Frequent Impressions Stops

= Positive Image = Advertising with Broad Reach

= Farned Media
= Social Media




Six Class Series Awareness

= Awareness Building Positive Image

= Customer Focused Websites
= Passenger Guides and Signage
= Community Based Marketing Motivation

= Improving the Passenger Experience Trial Ridership
= Transit Passenger Research

Knowledge

Retention

Regular Rider




TRANSITygmarketing

Selena Barlow

Transit Marketing ui.c

selenabarlow@transitmarketing.com
520.322.9607




Workshop

* 4-6 Volunteers
« 60-90 seconds: Participant shares examples of awareness building efforts
« 3 minutes: Discuss & provide feedback



Upcoming National RTAP Events

State RTAP Manager Peer Roundtable Relax: Living in Nature’s Cycle, Moment

January 18, 2:00-3:00 PM ET by Moment
February 7, 2:00-3:00 PM ET

#MobilityManagementMatters

Twitter Chat Marketing Workshop 2 - Transit Websites
January 19, 2:00-3:00 PM ET February 10, 2:00-3:30pm ET
Transit Manager Peer Roundtable Books in Transit Discussion Group - The

Accidental Bus Driver

January 27, 2:00-3:00 PM ET
February 17, 11:00 AM-12:00 PM ET

For more information and to register, visit nationalrtap.org/Training/\Webinars or

nationalrtap.org/Training/Peer-Roundtables-and-Chats



http://www.nationalrtap.org/Training/Webinars
https://www.nationalrtap.org/Training/Peer-Roundtables-and-Chats

TACL: The Transportation Technical Assistance Coordination Library

The Transportation Technical Assistance Coordination Library

(TACL) provides a sustainable methodology and platform to

access rural and tribal transportation coordination resources

across a diverse range of transportation technical assistance
T R A N S P O

centers and the Federal Transit Administration (FTA).

R T A T I O N

Technical Assistance Coordination Library

The FTA-funded technical assistance centers participating in
this ongoing work with links to their coordination resources
are:

« National Aging & Disability Transportation Center (NADTC)
» National Center for Applied Transit Technology (N-CATT)

* National Center for Mobility Management (NCMM)

« National Rural Transit Assistance Program (National RTAP)
« Shared-Use Mobility Center (SUMC)

http://transportation-tacl.org

Learn about TACL Webinar
February 22, 2:00-3:00 PM ET
nationalrtap.org/Training/\Webinars



https://www.transit.dot.gov/coordinating-council-access-and-mobility
https://www.nadtc.org/coordination/
https://n-catt.org/coordinating-council-on-access-and-mobility-ccam/
https://nationalcenterformobilitymanagement.org/by-topic/coordination/
https://www.nationalrtap.org/Toolkits/Transit-Managers-Toolkit/Operations-and-Planning/Coordination-and-Mobility-Management
https://learn.sharedusemobilitycenter.org/search/?keyword=coordination&topics=&doctypes=&resourcetypes=learning_module,casestudy,multimedia,overview,metro&modes=&partners=&orderby=relevance&tab=tile
http://transportation-tacl.org/
http://www.nationalrtap.org/Training/Webinars

Thank You!

National
RTAP °

Rural Transit Assistance Program

National Rural Transit Assistance Program
888-589-6821 | nationalrtap.org | info@nationalrtap.org

Find us on Facebook, Twitter, YouTube, LinkedIn & Instagram

e FT A U.S. Department of Transportation

Federal Transit Administration


http://www.nationalrtap.org/
mailto:info@nationalrtap.org
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