Introducing the Updated Marketing Transit Toolkit

November 12, 2:00-3:15 PM ET

National
RTAP °

Rural Transit Assistance Program

1) U.S. Department of Transportation
-e-f' FTA Federal Transit Administration



National Rural Transit Assistance Program

» Technical assistance center funded by L —
FTA through the Section 5311 Program

» Provides free training materials and
technical assistance to rural and tribal
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What is TACL?

TACL

R T A T | O N

Technical Assistance Coordination Library

http://transportation-tacl.org

The Transportation Technical Assistance Coordination Library
(TACL) provides a sustainable methodology and platform for
access and findability of rural and tribal transit coordination
resources across a diverse range of transportation technical
assistance centers and the Federal Transit Administration
(FTA).

The FTA-funded technical assistance centers participating in

this ongoing work are:

« National Aging and Disability Transportation Center
(NADTC)

« National Center for Applied Transit Technology (N-CATT)

» National Center for Mobility Management (NCMM)

« National Rural Transit Assistance Program (National
RTAP)

» Shared-Use Mobility Center (SUMC)

» Transit Workforce Center (TWC)


http://transportation-tacl.org/
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Original Toolkit — 2015

Transit Marketing RTAP Q

. : Search our website (\j
Rural Transit Assistance Program =

W t HOME RESOURCES v+ NEWS & EVENTS~  TRIBAL TRANSIT+  STATERTAP-  ABOUTv

Wemail ®3 Chat Online ¢ 888-589-6821

Marketing Plan
Workbook Marketing Transit Toolkit

Marketing Toolkit Overview

| L]
This toolkit is designed as a comprehensive and practical guide for rural and tribal public transportation

M Toolkits Overview agencies to develop and implement successful marketing programs for their systems. Transit agencies in
Te I I l p a teS I n smaller communities rely on a relatively small staff to keep the wheels turning. Of necessity, transit managers
Marketing Toolkit ~ are involved in virtually all aspects of their organization, supervising day-to-day operations, vehicle
maintenance, customer service, financial reporting and more. Some even drive the buses

M Welcome
u I S e r How-to Guide for Marketing The goal of this toolkit is to help transit managers when they need to step into the marketing role by supplying

Transit  ~ them with the information and tools they need in a straightforward way.
Marketing Overview
Note: National RTAP has recently hosted multiple marketing webinars, listed below. These provide a
Marketing in the Transit comprehensive guide to marketing public transit. The 101 webinar would be best if you have limited time. If you
Environment want more in-depth information on a particular topic, or all topics, the Marketing Workshop Series is a great
Developing a Marketing Plan resource. You can view the recordings and slides via the links below.

Strategies for Marketing Public
Transit  ~

« Transit Marketing 101 | 8/27/21 | Webinar | Presentation

. b #1- Ruild 1 4/13/27 | Wahinar | Pracantatinn
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Original Toolkit — 2015

Transit Marketing

How to

Marketing Plan

Workbook

Templatesin

Publisher

1.

Marketing Plan Workbook Download the

complete
Workbook that

includes all five
worksheets in one
PDF file

The Marketing Plan Workbook is a set of five worksheets that will provide practical, hands-on direction
in preparing your marketing plan. The worksheets correspond to the five principal elements of the plan:

Assessing Your Situation

. Counting Your Resources

Photo Library .

Goals and Objectives

. Target Markets
. Selecting Marketing Strategies

When completed, the worksheets will contain the information you need to write your plan. They will

give you a clear picture of the task at hand and how you will go about accomplishing your goals and
objectives.

The worksheets can be completed online or downloaded as PDFs. Note that the five-worksheet
workbook also can be downloaded as a single PDF document.

For more information about developing a marketing plan, refer back to How-to Guide for Marketing
Transit.
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Original Toolkit — 2015

Groups

Transit Marketing
How to

Marketing Plan
Workbook

Photo Library

Templatesin
Publisher
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Original Toolkit — 2015

Transit Marketing
How to

Marketing Plan
Workbook

Photo Library

ALPHA
o

Complets Sehedle
Roste Map

Templatesin
Publisher




COMPLETE
REVAMP OF
MARKETING
TOOLKIT FOR
CURRENT
WORLD
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Marketing Strategies Updated to Reflect

« 2024 Post-Covid Reality

and how to buildback  —~ ON Vehicle
ridership

« Changes in media WTMV\,Omstagram
landscape soeial media OO @©YouTube

+ Changes in how people (\Z)Qm‘&jacebmk
get information S

* Increased focus on LEP
populations
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Marketing Tools Updated

* Photo library expanded to more
than 300 new royalty free photos

« Templates totally revamped to take
advantage of easy-to-use on-line
graphic platform — Canva

 New family of illustrations created
for easy use and editing in Canva

* Detailed guides and videos on how
to use these tools

National RTAP Marketing Transit Toolkit




Marketing Tools Updated

Photo library expanded to more
than 300 new royalty free photos

Templates totally revamped to take
advantage of free, easy-to-use,
on-line graphic platform — Canva

New family of illustration created

Iti ’ A - Rider Guide
for easy Hs€ and edltlng N Canva Letter size (8.5" x 11") with bleed
Detailed guides and videos on how PR e

to use these tools
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Marketing Tools Updated

* Photo library expanded to more
than 300 new royalty free photos

« Templates totally revamped to take ' ﬂ ji
advantage of easy-to-use on-line
graphic platform — Canva

 New family of illustration created T
for easy use and editing in Canva &
* Detailed guides and videos on how
to use these tools
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Marketing Tools Updated

* Photo library expanded to more
than 300 new royalty free photos

« Templates totally revamped to take
advantage of easy-to-use on-line
graphic platform — Canva

 New family of illustration created
for easy use and editing in Canva Bietetod vith

the National RTAP
Marketing Toolkit

* Detailed guides and videos on how
to use these tools
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National RTAP Marketing Toolkit
www.nationalrtap.org
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http://www.nationalrtap.org/

Marketing Toolkit

(® Download Full-Text Toolkit

RESOURCES > TOOLKITS

The Marketing Toolkit: Welcome

Transit agencies in smaller communities often have limited staff to keep the wheels turning. Of necessity, transit managers are involved
in virtually all aspects of their organization, supervising day-to-day operations, vehicle maintenance, customer service, financial reporting,
How-to Guide For Marketing Transit and more. Some even drive the buses.

Marketing Toolkit

What's in the Marketing Toolkit?

Marketing Webinars . ) . . X .
sive and practical guide for rural and tribal public transportation

r their systems. The Marketing Toolkif's goal is to help transit
them with the information and tools they need.

Marketing Basics

Marketing in the Transit Environment Ta b | e Of CO n te n tS
Strategies for Marketing Public Transit a n d N a Vi g a t i O n

Developing a Marketing Plan

Marketing Workbook Marketing Basics

+ Marketing in the Transit Environment
+ Strategies for Marketing Public Transit
Intro to Marketing Tools o Strategies - Introduction

o Strategies - Fundamental

o Strategies - Recommended

o Strategies - Optional

Marketing Tools and Templates

Photography ~
lllustrations and lcons  ~

Passenger Information Design v o Strategies - Special Needs
+ Developing a Marketing Plan

+ Marketing Workbook

Radio Ads and PSAs ~ Marketing Tools and Templates

+ |ntro to Marketing Tools

Marketing/Promotion Design ~




How-to Guide For Marketing Transit

Marketing Webinars
Marketing Basics
Marketing in the Transit Environment

Strategies for Marketing Public Transit ~

M a r keti n g Strategies - Intro
G u id e a n d Strateqfes - Fundamental
Resources

Strategies - Optional

strategies - Special Needs

Developing a Marketing Plan

Marketing Workbook

ETRANSITHAPPY



The How-to Guide for Marketing Transit

« Marketing basics « Raising Awareness

 Marketing in the transit Dispelling Misperceptions

environment + Increasing Ridership

« Strategies for marketing

, « Developing Community
transit

Partners

« Satisfying Funding
Requirements

National RTAP Marketing Transit Toolkit




The How-to Guide for Marketing Transit

« Marketing basics « |dentifying Target Markets

- Marketing in the transit — Current Riders
environment — Potential Riders

 Strategies for marketing — Non-rider Stakeholders
transit « Crafting the Message

— Barriers to Ridership
— The knowledge gap
— The perception gap

— Transit's benefits — personal
and societal

National RTAP Marketing Transit Toolkit




The How-to Guide for Marketing Transit

« Marketing basics * Priority
« Marketing in the transit — Fundamental
environment — Recommended
- Strategies for marketing — Optional
transit . Focus
— Branding

— Passenger Information

— Awareness, Image &
Support Building

— Ridership Generation

National RTAP Marketing Transit Toolkit




Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Situational assessment
Resource assessment
Goals worksheet

Target markets worksheet
Strategies worksheet

ntents:

National RTAP Marketing Transit Toolkit




Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Situational assessment
Resource assessment
Goals worksheet

Target markets worksheet
Strategies worksheet

Does our system meet your needs?

Getting information

Yes No
[0 [0 Areyouable to ger the passenger information you need?

How do you get information?
[ Website

[ Printed informarion
Ph

d

one
[ Ac the bus stop

[ Other (please specify)

Yes  No

[0 [ Are service changes communicared clearly?

l:l D Are the fare structure and payment options easy to understand?

[ [ 1 the necessary information available in the language you prefer to speak?

Demand-response reservations

Yes No
[] [ s the reservation process easy ta use?

‘What would improve the reservation process?

National RTAP Marketing Transit Toolkit



Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Situational assessment

Resource assessment
Goals worksheet

Target markets worksheet

Strategies worksheet

Resource Assessment Worksheet
Marketing Budget

It's recommended you allocate about 1 percent of your operating budget for marketing.

Operating Budget § x .01 = Marketing Budget $.

The FTA considers marketing expenses such as passenger guides, website development and promotional activities
as reimbursable under 5311 operarions funding. It's always a good idea to check with your state Department of
Transportation to understand any stare limirations.

Other resources

Money isnt your only marketing resource.

Marketing Partners

In addition o staff rime, you may also be able to ask for the time of:

* Community partners and gatekeeper organizations

* Volunteers

These groups may be especially helpful in distributing your passenger information and providing information about

your system directly to the public or their constituents at no charge.
Printing

In-house printing of materials such as posters and fyers can keep printing costs low. Community partners may also be
willing to print some marerials.

Public service announcements

Radio and television stations offer free promotions to non-profit organizations and government entities on a space-

available basis.
Capital Budget

Your capital budget supports one of the most important elements of your marketing strategy: branding. You can use
vour capiral budeer to pav for:

National RTAP Marketing Transit Toolkit



Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Situational assessment L, m——
Resource assessment Pt
Goals worksheet s |
Target markets worksheet s |
Strategies worksheet ‘ ‘
C \

Time-bound:

National RTAP Marketing Transit Toolkit




Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Worksheet #4 - Target Markets
Situational assessment RO Fakess e T
i e iy (ke
Resource assessment — L ’
Older adults/retirees D D D |:|
Local retail and other low-wage workers O d O O
Goals worksheet T — e RSN
m};i::]ung ive or emotional D D D D
rofessio O Od O O
Target markets worksheet [~ oo 1 op0
. Job seekers O O O O
Strategies worksheet mevatmivgariio | B 8 | O O
College students O Od O O
Secondary schos D D I:l D
Special-cves O O O O
Visitors O O O O
Others: O O O O
O O O O
O O O O

National RTAP Marketing Transit Toolkit




Marketing Plan Workbook

Step by Step Guide for Developing a Marketing Plan

Situational assessment oegies orkchect

Enter your goals from Warksheet #3
Goal:

Resource assessment i

Time-bound:

( I O a | S W O r k S h e et What strategies might help you meet chis goal
Write details of how each strategy will help in reaching the goal.
Use as es.

many pages as you need to record all of your strategies

Fundamental Strategies:

Target markets worksheet
Strategies worksheet

Recommended Strategies:

National RTAP Marketing Transit Toolkit




Webinars

Marketing overview
Branding and awareness
Website design

p assen g er | N fo FNMa t i on Marketing Workshop Series: Step 1—Build Awareness
CO mMmMmun |ty- based January 13, 2022, 2:00-3:30 PM ET
marketing RTAP K
Improving the passenger .
experlence ralner: selena bariow, |ransi arketing

Market research

National RTAP Marketing Transit Toolkit




Case Studies

Real-world examples of transit marketing efforts

° S p ri N kl ed as Branding: Bluegrass Ride

Blue Grass Community Action Partnership (BGCAP) Transit, of
Central Kentucky, rebranded to Bluegrass RIDE to raise the
public profile of the agency and

examples throughout | scceesus
how-to-text

Passenger Information: Calaveras

° |nC|Uded as a Set Connect

Calaveras Connect operates a combination of deviated fixed-
route and demand-response service over a very rural county.

u n d e r r e SO u rC e S Some services only operats one or wo

See Case Study

« Campaign materials,
. Digital Advertising: NWOTA
r a t I O n a | e a n d reS u | tS Five small transit organizations serving the Northwest Oregon

Coast banded together to promote travel to and from cities in
Central Oregon to the coast and north...

See Case Study
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Branding: Bluegrass RIDE

‘Bluegrass

RIDE

Blue Grass Community Action Parinership (BGCAP) Transit, of Central Kentucky, rebranded to Bluegrass RIDE to raise the public profile of the agency and make
local residents aware that this is a transit system for everyone, not just the older adults or persons with disabilities

BGCAP chose the new name for the service, Bluegrass RIDE, fo reflect both the purpose of the system and the history and culture of the region. While a
consistent umbrella brand is used across the region, it's localized for each of the three communities in which local service is provided, with the addition of the
town name in & unigue color on the vehicles and marketing tools. In the first three months of operation as Bluegrass RIDE, monthly ridership in Georgetown
increased more than 400 percent. Danville and Micholasville have seen similar results.

The new vehicles are branded in a bold color scheme that captures the personality of the Bluegrass region and differentiates the transit services from the
specialized social service transportation provided by BGCAP.




‘Bluegrass

st RIDE

I Georgetown

Free Public Transit

Free i
Monday thru Saturday Public Transit

Monday thry g
U Saturday
Effective January 16, 2023 ay

800-456-6588 ==
Blu ide.org sy Sﬂn-ds-eﬁna
1ifl Bluegra

el

Customized brochures for each community include route maps.,

Your RIDE is arriving soon!

Beginning August 7, Bluegrass
RIDE will provide FREE public
wransit throughout Danville.

Your RIDE is here!
Blusgrass RIDE now pravides FREE public
transit throughout Nicholasville, plus
ragional rides to Lexington and Danville,

Beginning January 16, Bluegrass RIDE will provide
FREE public transit throughout Georgetown.

Join us next week to see R - v
your brand-new buses, -
kick the tires and learn
maore about the new
Bluegrass RIDE.

Three Local Bus Routes — Fara Free

| * Heurly service, Mam-Sm
Thres naw bus routes will take you
go.

* Sening all your fzvorce cestinations

where you need to Preview Event: Regional Routs to Lexingtan and

* Busns will run haurly, Moe. thraugh Sat. Darwille - 55 par ride

« Routes will connect 2t the Dawntown Ducsmber 13, 11 am - 1pm « Pour rund tips par day, Mor-Fri
Transdar Stog at Wialnut & 3rd Sarmes for Indian Acres Shopping Center

* Corrmectioes 1o Lastmn, Gewyhaund anc the
sy, timad transtare UK Shuttie

Brand-naw, cimate-cantroled vahides wil
offer & clean, coenlomatle ride.

RibE 'BIDE

751 Slean Drive

entioel waiiches for &

RID
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Marketing Tools

Marketing Tools and Templates

Library of Photos

Library of customizable
lllustrations

Canva Templates
— Passenger Info
— Marketing and Promotion

Instructions for customizing
and creating marketing
materials in Canva

Other tools

Intro to Marketing Tools
Photography ~

lllustrations and Ilcons v
Passenger Information Design
Marketing/Promotion Design ~

Radio Advertising, PR and News Releases ~

National RTAP Marketing Transit Toolkit




Marketing Tools

Libra ry of Photos Marketing Tools and Templates

Intro to Marketing Tools

Library of customizable
lllustrations

Canva Templates
— Passenger Info
— Marketing and Promotion

Instructions for customizing
and creating marketing
materials in Ca NnVa Marketing/Promotion Design ~

Other tOO|S Radio Advertising, PR and News Releases v

National RTAP Marketing Transit Toolkit

Photography -~
Photo Library

Using Stock Photography

shooting your own Photos and Videos

[llustrations and lcons

Passenger Information Design ~




Photo Library

p h : t : Jump to the Photo Library at the end of this section.
National RTAP has created a library of original transit-related photos that you can download and use in your materials, copyright-free.
These photos are organized into categories that make it easy to find what you need. To download a photo, simply click the download link below the

L]
| I b r a ry photo. (this may change depending on how RTAP website people set up the page)

When downloading, be sure to save the photo to a location on your computer or your server that will allow you to easily find it when needed. You may
wish to create a single folder containing photos or you may want to save them in individual folders for projects you are using them for.

To Use the Photos in a Canva Project:

. On the editor panel on the left of your screen (this shows up when you're working on an individual Canva design), select the Uploads tab.
. Click Upload files and select the files that you want to upload.

You can also drag them from your computer folder to the Uploads tab.
. To use your upload in your design, click on it from the side panel.

To replace an existing photo, drag the new photo from the side panel onto the photo you want to replace in your design.

Video Tutorial -
Using the National RTAP Resources in Canva

Watch this short video to learn more about using the National RTAP photos and
illustrations in Canva.

» 0:00/6:28

National RTAP Marketing Transit Toolkit




National RTAP photos:

p | Adult Bikes & Bike Racks Drivers Families & Kids Groups On Bus Mobility Assistive

Paying Fare & Interacting with Driver

People Getting On/Off Bus People at Bus Stop/Shelter Senior Vehicles

7 BE=1R i |

National RTAP Marketing Transit Toolkit




X Download

Photo
Library

§ Fa SN

T

-
. "4 !
fl‘;/ M AN
: y »
Woman looking at her phone while sitting on a bus 25 of 2687

National RTAP Marketing Transit Toolkit




Marketing Tools

Libra ry of Photos Marketing Tools and Templates

Intro to Marketing Tools

Library of customizable
lllustrations Photography -

FPhoto Library
Canva Templates —
— Passenger Info
— Marketing and Promotion

Instructions for customizing
and creating marketing
materials in Canva Marketing/Promotion Design ~

Other tOO|S Radio Advertising, PR and News Releases ~

National RTAP Marketing Transit Toolkit

Using Siock Photography

Shooting your own Photos and Videos

[Hlustrations &

Passenger Information Design ~




Marketing Tools

|_| b 'a ry Of P hO'['_OS Marketing Tools and Templates

Library of customizable nire to Marketing Tools
Illustrations

Canva Templates
— Passenger Info
— Marketing and Promotion

Instructions for customizing

Photography

lHlustrations and lcons ~

Hustration and Icon Library

Using Stock lllustrations

Passenger Information Design

ahd Creating marketihg Marketing/Promotion Design ~
materials iﬂ Ca Nnva Radio Advertising, PR and News Releases
Other tools
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lllustration and Icon Library

Jump to lllustrations and Icons at the end of this section.

National RTAP has created a library of transit-related illustrations and icons that you can download and use in your own materials. To download an illustration,
simply click on the image and look for "Download” above the image. Once this is clicked on your image will begin to download.

L]
| u S t I a t I O I l When downloading, be sure to save the item to & location on your computer or your server that will aliow you to easily find it when needed. You may wish to create

a single folder containing illustrations or you may want to save them in individual project folders.
® To Use the lllustrations in a Canva Project:
1. On the editor side panel (this shows up when you're working on an individual Canva design), select the Uploads tab.
2. Click Upload files and select the files that you want to upload.
Or simply drag them from your computer folder to the Uploads tab.
3. To use your upload in your design, click on it from the side panel. Or click and drag it into your design.

Changing Colors in Canva

You can recolor the illustrations in Canva after you place them in a design. Wnenyou o o Edtimage Crop Flip @E © anims
select the image, a bar showing the colors in the image will show up at the top of the f
editing screen. Clicking a color in the top bar will open the Document Colors tab at % Document colors

left. allowing you to edit that color or select a new color.

al | |

Mote: many of the stock illusirations within Canva can also be recolored, buf only if
they contain five or fewer colors & i ——

+ Add your brand colors

Combine Images in Canva

: &EJ}!E

You can layer several of the illustrations together to create your own “scene” Each
illustration within your scene can be recolored as described above. To move an image in
front of another, right-click the image and Select Layer then Bring forward, Send
backward, etc.

Use the Elements tab to add a line (such as the line indicating the ground in the imags
below) or shape (such as a background color) te your scene.

Video Tutorial -
Using the National RTAP Resources in Canva

National RTAP Marketing Transit Toolkit




National RTAP lllustrations and Icons:

Click images to download illustrations.

l[lustration
Lilbrary

S
=
=,

2
®
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National RTAP lllustrations and Icons:

Click images to download illustrations.

l[lustration
Lilbrary

- O
»
.

)
P

15
|

&

r

BEAR

National RTAP Marketing Transit Toolkit




l[lustration
Library

National RTAP lllustrations and Icons:

Click images to download illustrations.

All lcons People |Sr‘elters and Bus Stops | Vehicles

%4

i

T 1 kas

9
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l[lustration
Library

National RTAP lllustrations and Icons:

Click images to download illustrations.

All Icons People Shelters and Bus Stops

|

u @]CEI:D

Ren el

Y

1 - o

00000 1 L2 | o
g—
S e R

National RTAP Marketing Transit Toolkit



Combine Images in Canva
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Marketing Tools

Marketing Tools and Templates

I_i b ra ry Of p h Otos Intro to Marketing Tools

Library of customizable
lllustrations

Canva Templates

— Passenger Info

— Marketing and Promotion
Instructions for customizing

and creating marketing
materials in Canva

Photography -~

lllustrations and lcons ~

Hassenger Information Design <

Intro to Passenger Information Desian

Maps

Schedules

Passenger Guide Brochures

Bus Stop Signs

Printing Info

Marketing/Promotion Design  ~

Oth e r tOO|S Radio Advertising, PR and News Releases ~
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Marketing Tools

Library of Photos

Library of customizable
lllustrations

Canva Templates
— Passenger Info
— Marketing and Promotion

Instructions for customizing
and creating marketing
materials in Canva

Other tools

arketing/Promotion Design  ~

Intro to Marketing Design

Posters/Flyers

Print Ads

Online Ads

Social Media

Direct Mail

Newsletters

Stationery and Branding

Bus Wraps and Branding

PowerPoint

Website Design

Rejpting Info
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Templates and Instructions

Passenger Guides (15) « Maps

Bus Stop Signs (5)  Schedules

Posters/Flyers (18) * Printing Info

Print Ads (12)  Bus Wraps and Branding
Online Ads (9)  Website Design

Social Media

Direct Mail (15)
Newsletters (4)
PowerPoint (6)
Stationery (6)
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Passenger Guide Brochures

Jump down to:
a I I V a Canva Templates

Whatever type of service you operate, a printed passenger guide is an important companion to your website and a key
marketing tool. A printed guide offers several advantages. It appeals to passengers who are less tech-savvy, it has the

potential to build awareness of the service through distribution within the community, and it allows for easy display of
maps and schedules in a “take-along” format.

Passenger Guide Tips

I—l OW_tO | n St r u Ct i O n S A passenger guide for a fixed-route service should include:

+ Aroute map or maps showing all routes with bus stop locations, landmarks, and key destinations clearly noted

+ Schedule information for each route

+ How-to-ride information, including fares, fare media (such as tickets and passes), how to identify a bus stop, and any
other information specific to your service type (i.e., how to request a deviation, how to apply for paratransit
certification)

+ Contact information, including a website address and reference to Google Maps trip planning, if that is available

A passenger guide for a demand-response service (including dial-a-ride and microtransit) should include:

+ Amap showing the area your system serves, with landmarks and key destinations

+ Hours of service

+ Eligibility requirements, if any

+ How to make a reservation

+ How-to-ride information, including fares, fare media, connecting services, and any other information specific to your

service type, such as cancellation policy.

If you operate multiple services or routes, you will need to decide whether to provide a single comprehensive passenger
guide that includes information about all your services, or individual guides for each service or route. To make that
decision, consider these questions:

Do you want your riders to use your various services in combination, for example, transferring from one route to
another or from demand-response to fixed-route? If yes, then a comprehensive guide will help riders see how the

system works as a whole
Do your individual services target different market segments or communities, with little crossover in ridership? If yes,

National RTAP Marketing Transit Toolkit



Canva Templates

( a n V a Dial-a-Ride, Demand-Response Guides, or General Brochures, Letter-size (8.5” x 11")
These could be used for any general information brochure or schedule. For information on the terms “bleed” and “no
bleed,” see the Printing Information page

Passenger Guides
15 templates

A - Dial-a-Ride Guide B - Dial-a-Ride Guide C - Dial-a-Ride Guide
Letter size (8.5" x 11") with bleed Letter size (8.5" x 11") with bleed Letter size (8.5" x 11"} with bleed
Use Canva Template Use Canva Template Use Canva Template

Rider Guides, Letter-size (8.5" x 11”)

With map and schedules. Good for single routes or small systems

A -Rider Guide B - Rider Guide C - Rider Guide
Letter size (8.5" x 11") with bleed Letter size (8.5" x 11") with bleed Letter size (8.5" x 11"} with bleed
Use Canva Template Use Canva Template Use Canva Template

National RTAP Marketing Transit Toolkit




A template created by National RTAP was
shared with you, start designing now

HOW DOES ALPHA | Comecing he pecple of A ALPHA

TRANSIT WORK? Creater Alpha County TRANSIT

REGULAR-ROUTE SERVICE DIAL-A-RIDE SERVICE
Tueo buses serve the route svery fwo Dial-o-Ride that will pick you up at
hours Monday through Saturdary from your curb is availabla fo anyona living

7 a.m. to 5 p.m., starfing in the raral within Alpha county, more than 1/4-

Alpha County areas, and fravel fo the mile from an Alpha Tranait fixed route

ceniral business, school, and bus stop.

shopping areas in the Beta Township, P S

with returns frips every twe hours from ica o o make o som. call

9 am. o7 p.m. Sunday bus servics i 800-000-0000. . TRANSIT MAP AND
svery two hours from 10 am. to 4 p.m. RIDER GUIDE

b
Effective: January 2024

TRANSIT FARES: DIAL-A-RIDE FARES:
PER ONE-WAY RIDE PER ONE-WAY RIDE
Adultz $2.00 Adultz §3.00 Includes:
cnior (451] SLO0 Sonior (651] $2.00
Perzons with Deabiliics $100 Parsons with Disabiltics $2.00 Compleie SChedUIe
Children age 5 and under Free Children age 5 and under Froe Route Mﬂp
PASSES: Fares and Bus Passes
MONTHLY UNLIMITED-RIDE PASS - ) )
Adlts $50 Dial-a-Ride Information

Senior (45:) $40
Persens with Disabilitics $40

www.alphatransit.org

ACCESSIBLE VEMICLES .

Alphe Tranzit vehicles are ol huly h\ 800-000-0000

e, & @ > TG

walkor orstroller. o 123 Anywhere St., Any City ALPHA COUNTY
11=85in
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A template created by National RTAP was
shared with you, start desighing now

Meonday-Friday

A ALPHA Seuthbound to Community Gollege
TRANSIT B za | “ ]
SR26 A g 3 % |2 &3 R z =
River Drive SRR BE g g |z L (i
Market g.-g. iz 3 iz |e3 § H E g ‘g
[ =2 |£% |8 e (P& | 3 o
= A B [ o E H
MM [T8A45 | 880 | BS54 | om2 | owa E A
ie | es0 | es4 | 1002 | 1008 1040
i 1050 | 10:54 | 11:02 | 11:09 1140
Bruce St Otegawa Replace with v
C Farms your service map 1AL | 11454 | 12:02 | 12:08 12:40
. and schedule.
= a
o -
z 5 See tutorial in the
E i National RTAP
= 5 Marketing Toolkit
o 11th St to learn how to
’%32@ Geh St create ):inurcwn
map an »
( %‘). schedule. £ ; H E E 5
H @ §
[ E EE |ag a5
s |E. z s I T
Eagle B |5f |5 5% L [
Rock 35|85 |3 32 || |is
Mall Lyon 5t
& H G F E =] [+ B
9 E oo |98 | @A | BA4 | 1002 | 1008 | 10:35 | 1050
& x H 1045 | 1050 | 1054 | 11:02 | 11:08 | 11:25 | 1150
o Comunity 148 | 1150 | 1164 | 42:02 [ 12:08 | 12:28 | 12:30
Or College M | 12:4 1:02 | 1:08 | 1:25 [ 1:30
e E 202 | 208 | 235 | 230
302 | 508 | 3:25 [ 330
345 | S0 | mS4 | 402 | 409 | 425 | 430
4:4B | 450 | 484 | 502 | 808 | 526 [ B0
545 | 550 | 5:54 | 6:02 | 6:08 | 6:35 | 8:30

TIPS FOR RIDING THE BUS

* You con catch tha bus at any of the siops shows on the schaduls.

* You can alsa flg the bus down ot any localion aloag the rouls whars B i safe o slop. -

* Please be ready o pay your fare when you board, with exoct cash or a tickst. Drivers do not el e el
maks change. 800-000-0000

FOR CURRENT SCHEDULE
UPDATES AND INFORMATION:

11=85in

Use template for new design
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Canva

Templates

Posters/Flyers
18 templates

Canva Templates

Letter-size Posters (8.5” x 117)

ALPHA TRANSIT. |
DIALA-RIDE

£
i
H
H

o
L

i
E
i

A - Promolinfo Poster B - Promolinfo Poster

Letter size (8.5" x 11") no bleed

Use Canva Template Use Canva Template

Letter size (8.5" x 11") no bleed

AN e > BETA

ALPHA TRANSIT
DAL A-RIDE
SERVICE

A - Map/Info Poster
Letter size (8.5" x 11") no bleed
Use Canva Template

B - Map/Info Poster

Use Canva Template

Letter size (8.5" x 11") no bleed

GAMMA
TRANSIT
DIAL-A-RIDE
SERVICE

TRAMSIT SERYICE THAT

C - Promolinfo Poster
Letter size (8.5" x 11") with bleed
Use Canva Template

GETTING
AROUND TOWN
IS EASIER THAN
YOU THINK!

C - Map/Info Poster
Letter size (8.5" x 11") with bleed
Use Canva Template
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Canva Templates
Small postcards (5.5" x 4.25")

Canva
Templates

D I re Ct M a I | A — Small Postcard B - Small Postcard C - Small Postcard

nntx425" S %4257 55" x 4 25
-|5 tem plates Lse Canvi Temojale Use Canva Template Use Canva Template

Medium postcards (9” x 6”)

AUPHATRANSIT
AL AEIRE
bt

A - Medium Postcard - Promotional A — Medium Postcard with Map B - Medium Postcard - Promotional

9" x 6" 9" x 6" 9" x 6"
Use Canva Template Use Canva Template Use Canva Template
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Canva

ETRANSITHAPPY



What is Canva®?

Can,.(}a Design spotlight Business Education Plans and pricing v Learn v

« Popular
web-based
deSig n <Loginorsignupin

seconds
m Use your email or another service to
p a O r continue with Canva (it’s free)!

G Continue with Google

(£ Continue with Facebook
=4 Continue with email

Continue another way

By continuing, you agree to Canva's Terms of Use

Read our Pri

Sign up with your work email
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Why Canva®?

Powerful resources for design and production of
printed and digital materials

Many transit systems are already using Canva

Low Cost and Easy to Use
— Free version available to everyone
— Pro version $120/year

Can be used to customize pre-designed RTAP
templates for passenger information and
promotional materials
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Video Tutorials in Toolkit

Cetting started with the National RTAP Marketing
Toolkit Canva templates

Using the National RTAP resources in Canva -
Photo Library and lllustration & Icon Library

Making route maps using Google Maps and Canva

Creating and exporting schedules from the Excel
Schedule Builder to Canva

National RTAP Marketing Transit Toolkit




A Quick Intro to Canva

ETRANSITHAPPY






Create videos with https://clipchamp.com/en/video-editor - free online video editor, video compressor, video converter.




Creating Route Maps

« Create route maps in

Google Maps 5 &
5 :
* Import to and > &
enhance in Canva Brucest |  Otegawa
, 9 Farms |
* Instructions and L s :
video tutorial & =
=Nt
E EILHSE
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Creating Schedules

Easily create and ,
Monday-Friday
fO r m a t b u S Southbound to Community College

schedule in excel sg |8 (2 | _|E |
g 85 € 531,813 | |2
Excel template oy (32 |2 [BE|d2 |z (S5 |2
) . $% |5° |5 |23 |85 |8 |%f |E2
Includes various z£ |56 |8 |od P& | |86 |58
A B C D E F G H

SCh@dUle formats AM | 845 | 850 | 854 | 902 | 909 | 925 | 930 | 9:40

945 | 9:50 [ 9:54 | 10:02 | 10:09 | 10:25 | 10:30 | 10:40
10:45 | 10:50 | 10:54 | 11:02 | 11:09 | 11:25 | 11:30 | 11:40

|mp0rt into Ca nva 11:45 | 11:50 | 11:54 | 12:02 | 12:09 | 12:25 | 12:30 | 12:40

PM | 12:45 | 12:50 | 12:54 | 1:02 | 1:09 | 1:25 | 1:30 | 1:40

. 1:45 | 1:50 | 1:54 | 2:02 | 2:09 | 2:25 | 2:30 | 2:40
INnstructions and 2:45 | 2:50 | 2:54 | 3:02 [ 3:00 | 3:25 | 3:30 | 3:40
. . 3:45 | 3:50 | 3:54 | 4:02 | 4:09 | 4:25 | 4:30 | 4:40
VI d eo tutoria | 4:45 | 4:50 | 4:54 | 5:02 | 5:09 | 5:25 | 5:30 | 5:40

5:45 | 5:50 | 5:54 | 6:02 | 6:09 | 6:25 | 6:30 | 6:40
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Creating Schedules

E a S I Iy C rea te a n d Northbound to Eagle Rock Resort First Bus Hourly LastBus
AM Service: PM
fo rma t b us 1 Ridge Drive Market 6:00 :00 9:00
SChedUIQ N excel 2 |Intersection of SR 17 & SR 26 6:10 :10 9:10
3 Otegawa Fams 6:16 16 9:16
4 Crescent Dr. & Ruby Hill Ln. 6:23 23 9:23
Excel te m p | ate 5 Turquoise Trading Post 6:29 :29 9:29
iINcludes various 6 Intersection of SR 26 & Coyote Rd. | 6:35 | :35 9:35
7 Silver Star Machinery 6:40 40 9:40
schedule formats 8 Eagle Rock Mine 645 | 45 | ous
. 9 Auto Mall 6:53 :53 9:53
| m po rt INto Ca NVa 10 Eagle Rock Business Park 6:59 :59 9:59
11 Eagle Rock Mall 7:05 :05 10:05
! 12 Govemment Center 7:09 :09 10:09
| ﬂStI’UCtIOﬂS d nd 13 Community College 7:14 14 10:14
Video tUtorial 14 Eagle Rock Hospital 7:18 18 10:18
15 Eagle Rock Resort 7:26 126 10:26
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Other Resources

Radio Advertising and PSA Guidelines and format
News Release Guidelines and format
Vendors and Sources

Links to other National RTAP Resources and
Toolkits

National RTAP Marketing Transit Toolkit




What's in the Toolkit

How to Guide for Marketing Tools &
Marketing Transit Instruction in How-to-Use
« Marketing Overview  Photo Library

« Strategies * |llustration Library
 Marketing Plan Workbook ¢ Canva Templates

« \WWebinars — Passenger Information

— Marketing Promotion

e Other Resources
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Upcoming National RTAP Events

Succession Planning LinkedIn Learnalong -
January 7, 2024, 2:00-3:00 PM ET Decembera' 12 20*
o 6th Nat:onal
Books in Transit Discussion Group I
The Lost Ticket

.RTAP —
February 20, 2025, 2:00-3:00 PM ET Co nference,
Austin, TX

To register or to access recordings, slides, or summaries, go to:

nationalrtap.org/Training/Peer-Roundtables-and-Chats and nationalrtap.org/VVebinars.



http://www.nationalrtap.org/Training/Peer-Roundtables-and-Chats
http://www.nationalrtap.org/Training/Webinars

Thank You

National Rural Transit Assistance Program
nationalrtap.org Webinar Survey
info@nationalrtap.org
888-589-6821

Cara Marcus, MSLIS
Knowledge and Resource Manager

cmarcus@nationalrtap.org
781-404-5020 National ﬁ

I z I l \P \ 1) U.S. Department of Transportation
P." FTA Federal Transit Administration

Rural Transit Assistance Program

71


http://www.nationalrtap.org/
mailto:info@nationalrtap.org
mailto:cmarcus@nationalrtap.org
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