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 SPEAKER: 
Recording in progress. 
 
JANE MAHONEY: 
Welcome everyone. We are going to get started right at 1 PM, we have a lot to cover today. 
 
I hope everyone is enjoying some early spring weather. It certainly lifts my spirits to see some sunshine outside! 
 
Alright, I have 1 PM and I think we are just going to get started. Welcome to our presentation today on Digital Accessibility for Transportation Providers. My name is Jane Mahoney and I am a training and technical assistance spec -- specialist with the National Aging & Disability Transportation Center or not taken. -- NADTC. 
 
All participants are muted with and this session is being recorded. The recording and all materials including the power went will be posted on the NADTC website after the hour. 
 
We have a live Captioner providing captions today. Captions can be accessed by clicking the CC button or clicking the link for an external window. 
 
If you have questions please use the Q&A. 
 
The National Aging & Disability Transportation Center is a federally recognized technical assistance Center that is funded through the federal transit administration with the guidance for community living. NADTC is operated through a partnership with Easterseals and USAging. Our mission is to promote the availability and excessive old transportation options that serve the needs of older adults, people with his abilities, caregivers and communities. 
 
We work to meet our mission by providing technical assistance through our toll-free number and email to answer any of your questions related to accessible transportation. This webinar is an example of some of the types of training we offer. We have many publications and resources to assist agencies to provide transportation to polar adults and disabilities -- older adults with disabilities and this can be found on our website. Www.nadtc.org 
 
We believe these are essential for providing… And I encourage you to check out our toolkits and you will find lakes to those in the chat. The last thing we offer is community grants to promote innovative ideas to become a reality in local communities. Right now, we are several months into a rural transportation planning grant. You can read about our 11 grantees on our website, which again is www.nadtc.org. 
 
I would like to now introduce our guest presenters. First off we have Cara Marcus who is no stranger to many of us. She is the knowledge and resource manager at the national rural transportation assistance program. Otherwise known as national RTAP. I know Cara as a colleague but also with working for her with her at the Technical Assistance Coordination Library – TACL – which Cara directed for several years. 

Cara has worked hard with me on this presentation on a topic that is very important to both of us.
 
We also have Matt Feldman who has worked with the sparrow -- Vispero who has much experience with designing for accessibility. This includes management, strategy, is this development giving him a unique perspective on building solutions that empower all users. 
 
Cara is going to share a little bit about national RTAP next. 
 
CARA MARCUS: 
… We provide free training materials and technical assistance like this and many others, and also to state and territorial RTAPs. We are covered by a review board which consists of 14 state DOT as well as agency managers across the country who guided shape her work. We can be reached at www.nationalrtap.org. 
 
JANE MAHONEY: 
We are going to go over why digital accessibility is important for transportation providers and how different types of disabilities affect accessing digital content. We will talk about examples of accessible versus inaccessible digital content, review characteristics of an accessible website and provide you with tools and resources to get you started on your journey on digital accessibility. 
 
The next line I will give you a quick run-down of the laws around accessibility, just to put it in context. The first law was the rehabilitation act of 1973 and that prohibits discrimination based on disabilities for any federal agency receiving federal funds. 
 
In 1990, the Americans with Disabilities act which prohibits discrimination in public and private entities. Then in the 1998, Section 508 of the rehab act provided -- in 1998, it was amended to require agencies to make their electronic and information technology be accessible to pieces -- people with disabilities. 
 
In 1999, the Web Content Accessibility Guidelines were developed and these are a formal set of standards that are used to create accessible digital content. If you work with accessibility, you will hear a lot about the Section 508. 
 
Finally, last summer the department of justice passed a final rule which updated its regulations of Title II with the ADA. It established specific requirements about how to make sure both content and mobile apps are accessible to people with disabilities. These requirements are for all state and government entities. This came about because there are increasing number of services that can be accessed or applied for online. If these are not design excessively, these services will be available to people with disabilities. 
 
In addition to the laws that guide us to make content accessible, the main reason I think that digital accessibility is important is to really make sure that everyone has equal access to your services. So, just as stairs can exclude people with wheelchairs from entering buildings, inaccessible web content in mobile apps can exclude people with a range of disabilities from connecting with your services. 
 
The question is, can everyone access the services online via a mobile app? These services could include transit schedules, directions or instructions for using your service, applications, online payment options and mobile apps. 
 
I'm going to turn things over to Matt who is going to turn -- talk about different disabilities that can affect how people access online information. 
 
MATT FELDMAN: 
Thank you so much Jane, it is a pleasure to be here with everyone. 
 
Before we can talk about accessibility, the first thing we probably want to talk about are the individual users and their needs. And when we talk about people with disabilities, we often think of them in these different categories. 
 
The first category is vision impairments. This includes limited site, blindness, or colorblindness. We also have mobility and dexterity challenges that affect movement. There are sensitivities to motion, flickering and flashing lights. 
 
We also have hearing impairments which include partial or complete hearing loss. Learning and attention difficulties include autism spectrum conditions, and understanding these groups helps us create a more accessible user experience because we need to think of them all as we design and build all of our content out. 
 
Now, we are going to spend a little more time thinking about specific needs and challenges for each of these groups. And we're going to start with our vision disabilities group. 
 
Again, this could be limited sight, complete blindness or it could be colorblindness. These users may rely on a screen reader to access digital content. We will have a demonstration on this later. Folks who have limited vision may require magnification which could be magnification of fonts for the entire screen. And then we also have users that cannot distinguish certain color combinations. There is colorblindness that actually removes the red pigment from their vision, therefore anything that is read quite literally this appears on the screen. 
 
These are all different needs that we have to keep in consideration. 
 
Auditory groups, auditory disabilities here. Auditory disabilities impact people who are deaf or hard of hearing. People with auditory disabilities may struggle with videos that lack subtitles, transcripts, making that spoken content inaccessible. They may also be unaware of audio and visuals that play automatically without visual cues. 
 
This is something that is common on the web, where video content automatically plays and that might not be something the individual is aware of. Additionally, they might not hear audio cues and these things must be considered. 
 
Skip one, there we go. Next, we have another group is people with physical disabilities. Physical disabilities can vary form a -- from a temporary impairment to permanent. Not everyone will be using a mouse and if they are, they may find it difficult to make a precise movement or a click. I know that my mother is personally really challenged with this based on challenges she has with her fingers. 
 
Some only use a keyboard. Very common. The blind community uses a keyboard to interact with the screen reader, so you have to make sure that your website, your content is usable with just a keyboard alone. 
 
Others may use specialized hardware such as a slow tracking mouth -- mouse, ergonomic keyboards, or something more specialized such as a speech input or a switch access. It is very common that the needs of an individual are very specialized, based on what they need access to. All of this comes into play when you're thinking about individuals with physical disabilities. And it is important that all of the navigation, whether you are filling out a form or you are interacting with controls, can be operated with these different types of devices as well so you really have to think of it in a broad, broad way. 
 
Next we have cognitive disabilities which includes learning disabilities like dyslexia, Autism Spectrum Disorder's, attention deficit disorders, traumatic brain injuries and even stroke. These conditions can affect memory, problem-solving, attention and language skills. 
 
People with cognitive differences may take longer to complete tasks, they may struggle with focus and when you think about this there really is no one-size-fits-all. My recommendation is you need to focus on having their -- very clear communication to ensure all of those needs are met. 
 
Our next group is speech disabilities. Some individuals have difficulty producing recognizable speech which can make verbal communication very challenging. They may struggle to use voice recognition software, limiting their ability to interact with systems like Alexa and SIRI. Using different (indiscernible) is essential when it comes to meeting the needs of this community. 
 
I'm sure we all have family members who are aging. As people, they often experience changes in vision, hearing, mobility, dexterity and cognition. My parents have encountered some of these challenges, whether struggling to read text, having difficulty hearing audio, or finding it harder to use a mouse or a touchscreen. 
 
Accessibility isn't just for others, it is for all of us, especially as we get older. A great way to think about this is designing for your future self. What help will -- what helps my parents will help me down the road, so this is a great way and thinking of how to approach accessibility. 
 
And then, not all impairments are permanent. We also encounter temporary impairments and these are short-term injuries and conditions that affect the way we interact. For example, you might develop a cough or lose your voice completely, temporarily making it difficult to speak. 
 
You could also have an ear infection, making it difficult to hear temporarily. You could also have a broken arm making it difficult to use your hands and and mouse. Finally, I suffer personally from migraines which make it difficult to hear, see and even talk. Oftentimes, it is a temporary impairment that dramatically impacts how you engage with content and not necessarily a full-time impairment. 
 
Finally, I just want to say, the important take away here is that accessibility features designed for people with disabilities and of benefiting everyone. For example, close captioning helps those who are deaf or hard of hearing but it is also useful in a noisy environment. My wife and I use closed captions all the time when we watch movies. Sometimes we have a hard time hearing the language, and it makes it a better experience. 
 
Voice recognition software created for those with mobility impairments benefit everyone, especially driving. These tools increase convenience and productivity for everybody. So, it is not just about the needs for specific individuals. I think there are a lot of benefits for all of us. 
 
Now, I also wanted to spend a little time talking about disability etiquette. Disability etiquette is really about interacting respectively with people with disabilities. Obviously, you should treat them as equals. You should avoid making assumptions about their needs. 
 
I have been at this for 25 years, but I wish I could have had access to this early on because I would like to have engaged with my colleagues more. I was worried to say the wrong thing and I was anxious about that experience. 
 
So, the first thing we should always note is that it is important to remember that people with disabilities are people first. They are not defined by their disability. The disability is only one aspect of the present and it should only be mentioned when relevant to the conversation or situation. 
 
Keep in mind that disabilities are not always visible, and they should be acknowledged without making assumptions. On this slide, I have actually pulled together some language that would suggest that we need to avoid. And, things we can say instead. 
 
Having been in the field for 25 years, I have had the opportunity to collaborate with hundreds, if not thousands, of individuals. And the language we choose is really important when we have those conversations. This table includes a number of examples, so let's start with "handicapped." This is a very outdated term. Instead, we search say Faculty of Applied Science and Technology -- we should say, "Person with a disability," or, "disabled person." You should ask their preference.… 
 
Use people who are blind or blind individuals. This next one makes me cringe a little bit, instead of saying "normal person," we should say, "nondisabled person." 
 
Also, the terminology "suffers from disability." Better to say, "has a disability/blitz with a disability." Instead of saying the word "crippled", say, "person with a mobility disability." 
 
Instead of using "wheelchair-bound", say, "Wheelchair user."… Using this vocabulary will make a big difference for you and as I said I wish I had access to this early in my career. Hopefully that was beneficial to 
 
OK, now is the fun part, this is the interactive part where technology gets interesting. What I would like to do is I would like to shift gears and show you a real world example of how people access digital content. 
 
Most users rely on Assistive Technology to interact with digital technology in the blind community. At Vispero, we use a product called Jaws. We ourselves writing 30 years with this product and it is the widest used screenreader in the world. 
 
Jaws supports… Real displays and tactile. As I go through the demo, pay attention to how the screenreader announces different elements like headlines, buttons, etc. Eventually I will use tech that shows highlighting on the elements I am using. 
 
Let me share my deck here. I will switch to a browser. Alright, so now we are looking at, I hope, our Vispero website. This is just our homepage. Let me fire up just for everybody. Jane or Cara, if you could just let me know if you hear jaws when it starts? 
 
JANE MAHONEY: 
I can hear it, Matt. 
 
MATT FELDMAN: 
Alright, before we start I am obviously going to be interacting with the keyboard for this demonstration. I will try to describe how I am interacting with the keyboard so you can appreciate the experience. 
 
Traditionally, a screen reader will read from left to right, top to bottom. As I navigate through -- 
 
(Multiple speakers) 
 
SPEAKER: 
List of six items: navigation Reagan -- region. 
 
MATT FELDMAN: 
You hear that it is on the Vispero logo and it is a graphic. It is reading the alternative text in the code. I actually had to put the code in the HTML to describe what that is, and I can describe it however I like. 
 
SPEAKER: 
Vispero, leading technology for the visually impaired. 
 
MATT FELDMAN: 
The other way Vispero may react is viewing headings. When we visually interact with content, we had these bold, large text which are a way to skim through the content. Similar to how we would do that visually, a screen reader can use the H key to jump to different headings on the page. 
 
For example, if this is my first time to this website, maybe I know I want to get to the news articles at the bottom. I can use the H key and navigate through the headings. I'm going to do that now for everybody. 
 
SPEAKER: 
Did you know blindness and low vision impact over 288 million people globally? That number is expected to increase by 72% over the next 11 years. 
 
Heading level II. Vispero partners with thunder To empower the VA's. Freedom scientific releases version 2025 of JAWS,… 
 
MATT FELDMAN: 
I am just now jumping to the headings on the page too quickly screen the content. Instead of going through all of the content, I can jump to the content I care about. 
 
Another way to do this is to bring up a dialogue that will show me all of these headings. 
 
SPEAKER: 
Headings list dialogue, headings list view. 
 
MATT FELDMAN: 
Now I have a dialogue on the screen. It lists all of the headings, so instead of jumping to the headings I can quickly navigate through this list and go to the ones I care about. 
 
Headings are another way to navigate. Another way to navigate is by listing the links. Now it brings up a dialogue with all of the links that are available on this page, and I can also navigate with this as well. 
 
What is important about this experience is for all of this content to show up on these dialogues to show a user and to be able to interact with it this way, it has to be coded correctly. If there is no alternative text, it will not announce the image correctly. If headings are all over the place or not even tagged, I will not have access to all of these great features that JAWS has built-in. 
 
That was a quick introduction to a screen reader, and I will refer to some of the things that we did with us as we move forward in the presentation. Let me just turn this off now. 
 
SPEAKER: 
Unloading JAWS. 
 
MATT FELDMAN: 
And we should be back. Alright. 
 
So, we had talked a little bit about users and their needs and we have seen now an example of a screen reader, which is a tool that the blind community will leverage to interact with digital content. 
 
Now we will talk more about the characteristics of an accessible website. These concepts will also apply, by the way, to global applications in documents. So, while I am talking in context of the website experience, certainly these characters can be applied elsewhere. 
 
I will also say that the list we're talking about today is not comprehensive, but given the time we have I think it is going to provide a solid foundation for us. 
 
Today, we're going to look at text content and links, images and nontext content, the use of color, page structure and headings — which we just had some good examples of — keyboard navigation, and multimedia and video content. 
 
OK, the most common one here is going to be our text content. So, let's go over some simple text requirements to make it easy to read for everyone. First, use large text. Make sure it is big enough for people with poor vision to read easily. 
 
Next, make sure there is good contrast between text and the background. High contrast like white text on a black background helps people read more easily and their eyes will not get fatigued. 
 
For fonts, it is better to use sans serif fonts. These are essentially -- serif fonts have more decoration with little curls on the edges. Sans serif is clear and easier to read. 
 
Next, have generous line spacing which makes it easier for folks to read without getting lost. Also, use generous lettings -- letterspacing which helps people, especially with dyslexia. 
 
Avoid fully justified text which can create awkward spacing between the words. It is best to stick with left aligned text so it is much easier to read. 
 
Finally, avoid italics which can be hard to read, so it is better to use regular, upright text. And, on the slide I do have an example of my local bus transit website, the Fairfax connector. They have done an excellent job of using the elements I have spoken about today. 
 
Let's talk about things. These are a key part of navigation on any website or apps and it is important to make sure they are easy to understand. Always make link text clear and descriptive. Avoid using words like "read more." 
 
Here I have a bag, better and best examples. Here is just a Read More which provides no context. It is not compliant and it is a terrible example, in fact, often times when you just tap "read more" it is not just one link. It is often a pattern, and when I was doing that demonstration I was able to bring up a list of links. That entire list would just say Readmore the entire time. 
 
So it would not provide context as to where that link was headed. It is almost like providing an Easter egg hunt where you have to take your out where all of these links are headed. That is a terrible experience! 
 
Our second example is better but not perfect. You essentially have the link text "Read more" but it includes additional context. You can pull that context and understand a bit better. 
 
The best is to describe exactly where the link is headed. 
 
Another fairly significant characteristic of web content is images these days. Different types of images need different types of alternatives, based on the purposeful stop 
 
We are going to focus on three different types today. One is functional images. This would be a button or a link. These need alt text explaining what each image does, such as submitting a form for playing a video. This is where you absolutely need to have effective descriptions to ensure the user understands what the image is intended for. 
 
Next, you have decorated images which actually do not add much meaning at all. In this case, is to add a null attribute so the screen reader would (indiscernible). As they are interacting with content, there are times where it is not necessary so you have to flank that in the code so the screenwriter understands to skip over that. 
 
Finally, we have editorial images and this includes charts, photos, photos that might explain content. This is where you really have to be careful to determine exactly what that alternative text should be. When you are the person who is deciding you want to include this in the content, you probably have an idea of what value that is bringing. So the alternative text really needs to describe your intent for putting that image. 
 
You do not have to be too verbose, by the way. So, if you have a pretty picture of a sky, you do not have to describe the clouds and the colors and everything. What is the purpose for including that image? That is what you really need to convey in your alternative text. 
 
Let's talk about some tips for writing good alternative text. So, when writing text you probably need to start yourself out by asking a couple questions first. "What message am I trying to convey?" This focuses on the images purpose and ensures the alt text expresses its meaning. 
 
Next is "how would I need it described to me in its current context?" Then ask, "What function does this image play?" For example, the alt text should tell what a button does like submit or play video. 
 
Be mindful of how long the descriptions are. A best practice is 3-8 words. When you are spending 3 or 4 paragraphs to describe alt text, all that is going to be announced by the screenreader so make sure you are being very intentional about how you describe everything. 
 
Color contrast is also an important consideration, especially with people with low vision or colorblindness. Some individuals have difficulty distinguishing between certain colors, which can make content hard to read. In some cases, people may not see specific colors at all. 
 
On the screen we have some great background with both red and green text. Incredibly hard to read any of that. In another example we have orange text on a white background and green text on a white background. Here, the contrast may be OK, but some individuals cannot seek specific colors. Some find red and green pigments blend into the background, almost disappearing from the screen. You must keep these things in mind as you choose your colors and your foreground and background choices. 
 
So, one quick and easy way to test for proper color contrast is with the tool that we have available, it is a free tool called the color contrast analyzer. There are all these great guidelines, like WCAG and such, and what these do is select the foreground and the background and it does all the work for you. 
 
After selecting those colors, it will determine if your text complies with WCAG. As a result, the contrast for text and backgrounds is 4.5:1 for regular text and 3:1 for 14 point and 18 point text. This is a great way to make sure your text is accessible. 
 
Color should never be the only way to distinguish an element or provide instructions. On the slide we see an example where buttons rely solely on color to provide their function. One of the easiest ways to do this is just to remove color from the equation. 
 
When you take a screenshot, and you remove the color with an application – and it is very easy for you to see in this example – when you remove the color, now a user who is unable to see that color is unable to complete the actions. It is really important that when you are thinking about using color, that is not the only way you convey information. 
 
You can use an asterisk, you can use different shapes or labels. There are lots of ways to solve this accessibility challenge. The importance is that it is not the only way of conveying that information. And I have a design background, so I love color. I am not suggesting you don't use color, we do not want boring web content. But you need to be sure you are thinking of these various layers to that -- so that everyone can access the content. 
 
Alright, let's talk about headings. This is a perfect example where we did the screenreader demo and a heading is a way that we both visually can skim content, but it is also how the screenreader would be able to quickly skim content as well and get to a place on the page that they are interested in. 
 
Usually on the screen, and this is just our TPGi website and you can see we have highlighted the larger H1 and it moves into a number of H2s. These go in moderation. Maintain a logical structure, so that letter H1 is followed by H2 followed by H3, etc. Versus going all over the place. 
 
When it comes to headings instructor, screen readers rely on headings. They help structure content in a way that is easy to navigate. During the demo, I was able to navigate through these headings by pressing H. I was also able to pull up listings in a dialogue, which allows you to quickly jump to sections that you are interested in. 
 
Can't express just how important headings are as you are thinking about how you are organizing your content. 
 
Keyboard navigation is also really critical. In fact, it is essential for users with mover and vision impairment. It also enhances usability for everyone, so let's break down some key points to consider when you are designing for keyboard navigation. 
 
First, ensure that you have a logical tab order. The tapping sequence should be predictable and intuitive so users can easily navigate through your site without confusion. 
 
When you are leveraging a screen reader, and you are just using the arrow key to navigate, it is looking for that logical tab order and when you are using a tab button, if you are jumping all over the page that is incredibly confusing so make sure that logical tab order aligns with visual content. 
 
Next, you should offer keyboard shortcuts for common actions like copy and paste. Shortcuts can significantly speed up navigation and make the experience for the keyboard users much better. 
 
You can also use focus indicators which are visual cues showing which elements are currently in focus will stop this might be an outline, a dotted line, a highlight that makes it easier for individuals who have low vision to understand exactly where they are on the page. 
 
And finally, test for accessibility by using only the keyboard to navigate your content. This is one of the first things I did 25 years ago. I literally unplugged my mouse and I tried to interact with any of the content I was making with just my keyboard and it was an eye-opening experience, to say the least! So, this is a very simple way to do an important accessibility test, just by using your keyboard alone without leveraging a mouse or trackpad or something like that. So, there you have keyboard navigation. 
 
And, last but not least, let's talk about multimedia. Ensuring multimedia is accessible is essential for users with disabilities, such as those who are deaf, hard of hearing or even blind. 
 
First, captions and subtitles are crucial. They provide text versions for spoken content, helping users who are deaf or hard of hearing using audio videos. 
 
Next we have audio descriptions which are verbal descriptions of visual elements in a video which help blind users what is going on on the screen. For example, facial expressions and screen changes. 
 
I had the opportunity to actually listen to and watch one of the newer Star Wars movies with the audio descriptions and it was an incredible experience. It allowed me to experience the content in a completely different way. In a lot of movies and a lot of content to have audio descriptions, you just have to go in and turn them on. It is an important element when you think about certain users will be able to experience that content. 
 
And, lastly, transcripts are a valuable tool, offering full text versions of audio or video content, allowing users to read. By providing captions, audio descriptions and transcripts we can ensure that all users, regardless of disabilities, have equal access to all content. 
 
I believe I have made it through my content, and now I am going to hand it off to Jane to share some of her examples. 
 
CARA MARCUS: 
Actually, to Cara. That was incredible Matt! You really covered everything anyone would need to know about creating accessible websites. 
 
I wanted to share another examples of a website that goes above and beyond in the transit industry. Oates is a rural transit organization in Missouri. You can see from their website they use high contrast with sans serif font. 
 
Their website can be used easily with any screen readers, and their buttons have very understandable, clear, plain language names like bus schedules. They didn't say something like "find it." 
 
Also, this I have rarely seen: their website includes Relay Missouri which is a service available to individuals who are deaf, hard of hearing, DeafBlind — these are people who cannot see or hear — or speech impairment to help them navigate the website and its resources. 
 
They also offer technical assistance through their staff. If you have trouble reading the schedule, please call us and they give their number, and we will assist you. I assume somebody will read it aloud. So, that is really something I consider going above and beyond and they should be commended for their very accessible website. 
 
You can see it oatstransit.org 
 
In addition to websites you may have videos. OATS has videos as well. Not only is there website very accessible, but there videos are also highly accessible. 
 
They have an American sign language interpreted, transcript enabled, when language video about the transportation. So that really means that people with many kinds of disabilities can watch, read, hear, utilize their video. 
 
You heard it a little, and you saw the interpreter there! So, take a look at that. When you see the slides, we have a link to the video in her presentation that will be shown on both hours and NADTC's website. 
 
Matt mentioned this: in addition to websites, many transit agencies today have applications or apps. They could be web apps, mobile apps used on a cell phone, tablet or other mobile device. They should be accessible, too, to the same types of users with disabilities who would use our website. 
 
Some of the tips are the same types of things that Matt was talking about, but some are more unique to apps. You should tag all of the images in your app and add alt text. You should label all buttons, and use a predictable layout. 
 
If you are going to have apps for ticketing and an app for payment, have a backup button for all of them, in a predictable place like the top left. 
 
Moving graphics need voiceover assistance to be accessible. Just like websites, apps should use high contrast colors and easy to read fonts, sans serif, good color contrast. 
 
And also, with your apps, offer users the ability to choose preferred app settings. The larger they need the type to be, how fast they want things to load, etc.. So, there is a way to do this when you are setting up your apps. If you are working with a vendor, ask them how to do it and if not, read all of the instructions or use an accessibility consultant to help you with that. 
 
This app that we're showing is from Phoenix Mobility Rising. They did a really wonderful and accessible mobility wallet which allows their riders… They went above and beyond. They had a committee, including people with disabilities, strenuously test their app. They worked with this committee to make sure that the app was very, completely accessible. Next slide. 
 
So, another accessible app is from The Arc of Northern Virginia. They think that navigating public transportation is essential to participating in the community. It is also a rural community. So they worked to create free lessons to work with people with disabilities. As Matt was saying, it was not just visible or auditory, it is all types of disabilities and that can really matter if people are trying to use your website. 
 
The team uses a service called The Arc of Tech for Independent Living Team which provides free, fully customized virtual lessons.… The team uses Arc2Independence which is a downloadable and customizable app to create virtual custom lessons in transportation, employment, daily living and safety. When you get the slides you can click on that to see it. 
 
And, National RTAP has a number of resources that are helpful. You will again be able to click on these. We have, in fact, a whole ADA toolkit which is all about the Americans with disability act and accessibility as it pertains to transportation. We have a link that will go directly to this section. 
 
We also have a national RTAP website accessibility training and we are currently updating those. Not that anything is incorrect, but we want to offer you the most updated training that we can. You can click on those now and in the future and you will probably see new and updated ones. 
 
We also like to refer people to the Section508.gov documents training videos and Jane was talking about Section 508 in the history. So, those are also very useful videos. Next slide. 
 
MATT FELDMAN: 
I think this might be me, Cara. We also wanted to make sure that we provided examples of some different tools that you could use today. So, here we have our ARC Toolkit which is linked to a browser extension that we have created. This is a free tool, it allows you to scan your website for accessibility issues and it also provides recommendations for improvements. I believe that is available for both Chrome and Firefox. 
 
Next we had the reference from earlier in the presentation which is the color contrast analyzer. This is project -- is for checking if you have the right contrast between the background and text. 
 
Next we have TPGi blog content, we have a lot of great resources that provide insights, articles, tips, news, trends, best practice, you name it. An incredible resource for folks to keep up with the accessibility field and what is new. 
 
And, I think we have made it through all of the content. Our last slide here is just our contact information and I will hand it back to you, Jane. 
 
JANE MAHONEY: 
Thank you very much, Matt, very thorough as Cara said. And I can tell from the questions coming up that people are paying attention and are interested in the topics. 
 
We answered a number of questions in the Q&A but if you say for you. The first is what would you recommend for interactive data visualization that are screenreader compatible? 
 
MATT FELDMAN: 
Oh, that is a tough question and I do not know if I have a great answer if I am being honest with you. I would have to get back to you. I can talk to some of my colleagues about it but I would have to get back to you. 
 
JANE MAHONEY: 
You can grab mass email off the slide. Another question, how would you make Google maps accessible? 
 
MATT FELDMAN: 
When you have really complex examples like that, oftentimes it is providing an alternative way of leveraging the information. I know that Google maps has some different output: you can see visually how to navigate from one place to another if you are looking for directions but it is also available in text format. 
 
Sometimes the solution is making another way of getting access, a textbased way of getting access to that content. 
 
JANE MAHONEY: 
Very good, thank you. 
 
The rest of these, somebody had a question about font size in the chat. What would you recommend for font size? 
 
MATT FELDMAN: 
For web or print? 
 
JANE MAHONEY: 
For print. Or for web. 
 
MATT FELDMAN: 
Usually 12 or 14. That is her usual recommendation. 
 
JANE MAHONEY: 
Every font is different and how big it is, in general. 
 
There was interesting conversation here about language. How do you feel about the term "able-bodied?" 
 
MATT FELDMAN: 
My advice is asking what their preference is. You need to be comfortable with this and put yourself out there and engage folks because some of the recommendations I made maybe folks are not comfortable with. 
 
So, it is best to just ask, in my opinion. In my opinion, I know that I love it but maybe it isn't OK for others. That would be my advice. 
 
JANE MAHONEY: 
Yes I have that same. If anyone has other questions, or Cara are you seeing anything here? 
 
CARA MARCUS: 
There are a few other questions in here, let's see if we can grab them. 
 
Just to clarify, the screenreader is not able to read a PDF file or document. We do make our PDF documents and Word documents and Excel files compliance, remediated for screenreader so they are able to read them. 
 
MATT FELDMAN: 
Absolutely, the screenreader can interact entirely. Whether it is navigating your inbox or a browser on the website or document, even an Excel sheet. All of these need to be created with accessibility in mind, so it is really across-the-board. 
 
CARA MARCUS: 
YouTube videos can be set up with closed captioning and with different ways, you can even get an interpreter. When you posted it will be accessible, and also use the same types in your PowerPoint for your webinars, use the same types of advice that you would for the website. Color contrast and fonts. 
 
MATT FELDMAN: 
I would add that with AI, automation is the magic word, right? Everybody wants to auto caption content which is exciting, but you need to check it, right? Do not assume there is a magic bullet for a lot of this technology. 
 
Captioning, the auto captioning capabilities have come a long way and I think they are very good but you should never just assume it is accurate. You should always go back and look at it before you attach it to a video to make sure it is conveying everything accurately. 
 
CARA MARCUS: 
We sometimes hire a transcriptionist who, after the webinar, will do a thorough job of transcribing the webinar. 
 
JANE MAHONEY: 
Yes, and that is what we have done today with AI MEDIA doing our captioning today. We will post the transcript when we post our slides etc. 
 
Thank you everyone for your attendance and attention today. Note that we have a link to the evaluation in the chat, we appreciate your feedback on how you found the session as well as ideas for upcoming sessions. 
 
If you have other questions you want to engage with us, please use our emails on the screen. Note that my email does not have an ! In it. 
 
Thank you Matt and Cara and everyone else. 
 
MATT FELDMAN: 
Goodbye everyone. 
 
CARA MARCUS: 
Thank you. 
        


