


	Keila Hoover
UI/UX Designer
	keila.hoover@gmail.com • 720-670-1999
LinkedIn • Golden, CO 

	User-focused and dynamic professional with substantial experience in creating intuitive, engaging, and accessible digital experiences across web and mobile platforms. Expert at integrating SEO and digital marketing strategies to elevate search rankings and customer interaction. Skilled in translating complex business needs into elegant user-centered solutions to drive engagement and conversion. Energetic team player, collaborating with cross-functional teams to deliver cohesive design solutions and optimizing functionality through user testing and feedback. Recognized as design advocate and educator for establishing best practices, design standards, and culture of design thinking. Adept at maintaining high standards of usability, clarity, and visual consistency throughout development cycle. 

	Areas of Expertise

	 ●    Web Development
 ●    User Interface Design
 ●    Digital Marketing Strategies
	 ●    Usability Testing & Analysis
 ●    Accessibility Compliance Reports
 ●    Design Documentation
	 ●    Cross-departmental Collaboration
 ●    E-commerce Platform Development
 ●    Wireframing & Prototyping

	Technical Proficiencies
Front-End Development: HTML5, CSS, JavaScript, PHP, React
UI/UX & Design: Wireframing, Prototyping (Figma, InVision), User Research, Accessibility Standards
CMS & E-commerce: Shopify, WordPress, Magento
Marketing & SEO: Google Analytics, A/B Testing, Email Marketing, SEO Optimization, Social Media Marketing
Project Management: Agile, Git, Jira, Trello

	Professional Experience

	Keila Dawn Design, Ltd., Golden, CO
Freelance Web Developer & UX Designer
	2019 — Present

	Craft and refine dynamic e-commerce platforms for diverse clients, enhancing online traffic through strategic designs. Implement SEO and digital marketing methodologies to elevate rankings and foster stronger customer engagement. Integrate marketing principles with web design to create cohesive and compelling experiences. Conduct user testing and gather feedback to ensure optimal functionality and satisfaction. 
· Boosted 35% online traffic for Shopify client within five months. 
· Expanded a client's email list by 35% in six months through effective digital marketing strategies. 
· Built four new websites in under two weeks for a client overseeing multiple businesses. 
· Developed e-commerce site from inception to completion for a client with extensive inventory needs. 
· Established intuitive and accessible user interfaces to bolster brand visibility and usability for small businesses and nonprofits. 

	Prima-Temp, Boulder, CO
UI/UX Engineer
	2018 — 2019

	Focused on mobile app development, not web design. Integrated SEO principles into app design to improve app store visibility and user acquisition. Designed and implemented new UI/UX in Figma and Xcode, significantly enhancing the user interface and experience. Collaborated across marketing, design, and sales teams to align goals, streamline workflows, and deliver cohesive, high-impact solutions. 
· Redesigned database for improved site performance. 
· Created interactive wireframes with InVision to streamline collaboration across design, marketing, and sales teams.
· Augmented email list by 35% in less than six months through strategic marketing initiatives. 
· Enhanced user experience and application functionality with lead developer to optimize database architecture. 
· Improved iOS app navigation and accessibility using Swift and Xcode, confirming user-centric design enhancements. 

	Sounds True Multimedia Publishing, Louisville, CO
E-commerce Marketing Coordinator
	2014 — 2016

	Executed e-commerce marketing strategies to drive product growth and engagement. Developed targeted email marketing campaigns and performed rigorous A/B testing to refine content for enhanced customer interaction. Coordinated cross-functional team efforts to integrate SEO best practices, amplifying brand visibility. Utilized advanced analytics to monitor campaign performance and inform strategic adjustments. 
· Spearheaded product page redesign in Magento, attaining a notable 200% increase in annual big sale revenues. 
· Achieved a substantial 212% rise in semi-annual sales revenue by optimizing search strategies. 
· Enhanced email marketing effectiveness with a 35% growth in list size within six months through strategic campaign management. 
· Led initiatives in optimizing website design and functionalities to improve user experience and conversion rates. 

	Additional Experience
CEO, Enchanted Trips by Keila – Established travel planning business
Education
Bachelor of Liberal Arts, 2012 
The Art Institute of Colorado, Denver, CO
Professional Development
Immersive Web Development Program, 2018 | Galvanize
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