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DISCLAIMER

September 2025 - This presentation was prepared by management of MTL Cannabis Corp. (“MTL"). The information contained in this presenta-
tion (a) is provided as at the date hereof and is subject to change without notice, (b) does not purport to contain all the information that may be
necessary or desirable to fully and accurately evaluate an investment in MTL, and (c) is not to be considered as a recommendation by MTL that
any person make an investmentThis presentation does not constitute an offer or solicitation in any jurisdiction to any person or entity and was not
prepared in connection with any such offer or solicitation.Readers of this presentation should not construe the contents of this presentation as

legal, investment, tax or other advice.
CAUTIONARY NOTE REGARDING FORWARD-LOOKING INFORMATION

MTL cautions that statements in this presentation (including any oral commentary that may accompany it) are forward-looking statements. All
statements, other than statements of historical facts, contained in this presentation, including statements regarding our future results of oper-
ations or financial condition, prospects, business strategy and plans and objectives of management for future operations, the success of our

sales and marketing efforts, the extent of market acceptance for our products and services, our ability to develop and bring to market new or
enhanced products, our ability to develop our production facility, our international ventures, the cannabis and cannabis industry and regulatory
environment and continuing uncertainty in the global economic environment, are forward-looking statements. The words “believe,” “will,” "may,”
"estimate,” "continue,” “projection”, "anticipate,” “intend,” “should,” “plan,” “expect,” “predict,” “could,” “potentially” or other similar expressions are
intended to identify forward-looking statements, although not all forward- looking statements contain these identifying words.Actual results and
trends in the future may differ materially from those suggested or implied by the forward-looking statements depending on a variety of factors.
The forward-looking statements contained in this presentation speak only as of the date the statements are made and are based on information
available to the MTL at the time those statements are made and/or management's good faith belief as of that time with respect to future events.
Such statements are based upon the current beliefs and expectations of MTL's management and are subject to significant business, social, eco-
nomic, political, regulatory, competitive and other risks, uncertainties, contingencies and other factors. Many assumptions are based on factors
and events that are not within the control of MTL. Actual future results may differ materially from historical results or current expectations.These
risks, uncertainties and assumptions could adversely affect the outcome and financial effects of the plans and events described herein. In ad-
dition, even if the outcome and financial effects of the plans and events described herein are consistent with the forward-looking information con-
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tained in this presentation, those results or developments may not be indicative of results or developments in subsequent periods. Although MTL
has attempted to identify important risks and factors that could cause actual actions, events or results to differ materially from those described in
forward-looking information, there may be other factors and risks that cause actions, events or results not to be as anticipated, estimated or in-
tended. Forward-looking information contained in this presentation is based on MTL's current estimates, expectations and projections, which MTL
believes are reasonable as of the current date. MTL can give no assurance that these estimates, expectations and projections will prove to have
been correct. You should not place undue reliance on forward-looking information, which is based on the information available as of the date

of this presentation. Forward-looking information contained in this presentation is as of the date of this presentation and, except as required by
applicable law, the Company assumes no obligation to update or revise them to reflect new events or circumstances. Historical statements should
not be taken as a representation that such trends will be replicated in the future. No statement in this presentation is intended to be nor may be
construed as a profit forecast. Additional information related to MTL, including risks and uncertainties and the Annual Information Form, can be
found on its SEDAR profile at www.sedar.com.



COMPANY OVERVIEW... .

MTL Cannabis Corp. (CSE: MTLC) is an integrated licensed cultivator and
processor operating within Canada, and is listed on the Canadian Securities
Exchange (“CSE").

The company generates profitable revenues from multiple sales channels,
specifically the Canadian recreational market, the Canadian medical cannabis
market, and international export markets.

With the Canadian and international cannabis markets continuing to grow at rapid
rates, MTLC's business operations demonstrate significant growth that outpaces
overall market growth.

Led by a proven management team with demonstrated excellence in the
cannabis industry, the company is well-positioned to continue to take advantage
of a rapidly-growing market to generate market-leading results.
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CANADIAN MARKET SUMMARY

As the Canadian cannabis market continues to
grow, flower products remain king, representing
approx. ~70% of sales.

- FLOWER - 34.9%

a o
@ PrerROLLS - 34.5% | 34.9%

¢  vaAPES-17.2%

@) CONCENTRATES - 4.7%
@& EDiBLES - 4.9%

@ ois-21%

OTHERS - 1.7%




INTERNATIONAL MARKET SUMMARY

In the first six months of 2024, 67.5 tonnes of dried cannabis flower was exported from Canada, a 98% increase
@ cannpianExporTs
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on the 34 tonnes sold in the first six months of 2023.

Canada is the largest exporter to Germany, with export volumes doubling from 16,895 kg in FY2023 to 33,155 kg

in FY2024.

The Australian market is on pace to outperform the Canadian medical cannabis market, largely driven by

increased approvals for patients and prescriptions.
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INDUSTRY CATALYSTS.

-CANADIAN MARKET GROWTH —

-INTERNATIONAL MARKET GROWTH —

The Canadian market continues to grow, with $5.24B of
sales in FY2024.

Canadian exports continue to surge as the internation-
al market continues to evolve, with sequential record
monthly exports in May and June of 2024.

-COMPETITORS LEAVING

-LEGACY MARKET EROSION

Industry competitors are exiting the market due to
financial challenges or pivoting to other industry sectors.

The legacy market continues to erode, with ~70% of
cannabis sales in Canada now being generated from

legal sources in 2023.



MILCVALUE PROPOSITION

MTLC is uniquely positioned to take advantage of the current & future industry climate, specifically driven by:

[ —

Spearheaded by a
proven management
team with a track
record of success both
within and outside of

the industry.
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MTLC has successfully
scaled ‘craft’ quality at
commercial scale,
ensuring consumer
satisfaction and

loyalty.

The quality of our
products has driven
brand loyalty,
continued growth
in sales and market

share.

MTLC takes a leadership
role by building sustainable,
profitable business
operations through
integration and

optimization.




COMPANY TIMELINE
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Incorpofutinn& HT[]:with H1 Eommeréiulizution of H1 Completion of Expunsion Projects

Establish MTLC Operations Canada House Wellness (CHY) Export Channels & Expanded Revenue Channels
Commercialization of Domestic Acquisition, Turnaround, H2 Asset Expansion & MTLC Closes $27M debt facility
B2B and B2C Channels § Integrutmn New Product :I]evelopment with Schedule 1 Bank
MTL entered into MTL leadership took MTLC completed the business
RTO transaction of  over business operations combination, integrating
CHV to expand for CHV, leading it operating assets, and creating
operational to profitability for a business model to generate

footprint. the first time. industry leading profitability.



UPERATING ASSETS

Estimated annual production capacity: 9,000 kg
Processing & distribution hub for Recreational & International markets
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IsoCanMed ..

Estimated annual production capacity: 8,000 kg

Expansioh project to double capacity completed in March 2024

Estimated annual production capacity: 2,500 kg
Medical fulfillment & distribution hub
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MILC RECREATI[]NAL MARKET BRANI] PERF(]RMANCE

The MTL Cannabis brand r cognition for performa n the Canadia bis space:

#1

KARMA CUP “BRAND

RECOMMENDED
B RAND WINNERS OF THE
by budtenders in Canada IN 2023 YEAR
in the 2024 Canadian Budtender & WINNER
Survey conducted by at the 2024
the Brightfield Group FINALISTS Grow Up
ooooooo IN 2024. Conference.




MILC MEDICAL PLATFORM

The MTL Cannabis brand received recognition for performance in the Canadian recreational cannabis space:

Abba Medix is a veteran focused Canadian Medical
Cannabis distribution platform, serving more than
3,500 veterans.

Canada House Clinics operates 13 clinics in 7 provinces
with over 55 employees dedicated to helping clients
on the front lines.




MILC INTERNATIONAL MARKETS
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MTLC has successfully developed export channels to a number
of regulated international medical cannabis markets.
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Y 2025 PERFORMANCE AND HIGHLIGHTS

FINANCIAL HIGHLIGHTS:
@ |Integration activities have demonstrated rapid improvement in gross profit margin (net revenue against gross profit pre-IFRS adjustments).

® Restructuring and cost saving initiatives have driven more than $5M annual improvement to operating income.

® Revenue growth continues to outpace overall market growth, demonstrating impact of commercial strategy and product quality.

$21.7 M
EBITDA

+135% over
the prior year

$105.2 M $16.1 M
REVENUE OPS INCOME

+248% over
the prior year

+27% over

the prior year
55% Si18.2M
GROSS MARGIN CASH FLOWS
FROM OPS

Gross Margin before FV
adjustments increased
9% from 46% in the

prior year

+32% over
the prior year




REVENUE TREND

110M

90M

80M

70M

60M

$ s0M

40M

30M

20M

10M

L A

FY 2021 FY 2022 FY 2023 FY 2024 FY 2025 Q12026



MILCLEADERSHIP TEAM

AEL PERRON,
EXECUTIVE OFFICER

N NALEWANY,
FINANCIAL OFFICER

HEL CLEMENT,
OPERATING OFFICER

BOARD OF DIRECTORS
@ Richard Clement (Chair)

Michael Perron brings more than 15 years of diverse experience to the leadership role at MIL Cannabis. Previously operating his own national advisory firm
where he supported corporate development initiatives for clients. Mr. Perron also held the role of VP Business Development at MediPharm Labs (TSK.LABS)
where he helped drive more than $129M of sales and $29M EBITDA in its first year, building out B2B, B2C, and international channels. Prior to this, Mr. Perron
served a number of national advisory leadership roles at MNP

Mike received a CPA (California) designation in addition to earning a Master of Accounting (MAcc) and a bachelor degree.

Mr. Nalewany brings over 18 years of financial expertise, having held pivotal roles in capital market strategies, fundraising, M&A advisory, and go-public
mandates. He has held the CFO role at Montreal Cannabis Medical Inc., in addition to holding senior finance roles at MediPharm Labs, where he helped support
the development of the company and drive more than $129M of sales and $29M EBITDA n its first year, and Aurora Cannabis Inc., where he played a significant
role in Aurora’s $3.2 billion merger with MedReleaf Corp.

His experience also includes strategic roles at Methanex Corporation, F1I Consulting Inc., and MNP LLPMr. Nalewany began his career at PricewaterhouseCoopers LLP
Canada. He is a Canadian Chartered Professional Accountant (CPA, CA) and holds a Bachelor of Commerce degree.

Mr. Clement brings more than 20 years of cannabis cultivation and operations experience and is the co-founder of MIL Cannabis. With a background in the
culinary industry, Mr. Clement leverages his experience to lead operations, establishing a best-in-class packaging and distribution department to support the
fulfillment of sales for the Company.

Richard Clement brings more than 20 years of cannabis cultivation and operations experience and is the co-founder of MTL Cannabis. Mr. Clement was
previously leading ML Cannabis in the role of CEQ until November 2022 when he shifted to focus on the cultivation operations.

@ Mitch Clement @ Erik Bertacchini @ Tarek Ahmed @ Yves Metten



~EAPTITSTRUCTURE.

ISSUED & OUTSTANDING 116,997,561
RESERVED FOR ISSUANCE 22,762,427

SHARE PRICE $0.66
MARKET CAP $77.2M

(1) As of September 23, 2025



MTL Cannabis Corp. P: 844-685-2266 CORPORATE COUNSEL: Farris LLP - farris.com
1773 Bayly Street E: investors@mtlcannabis.ca AUDITOR: MNP LLP ¢ mnp.ca
Pickering, ON L1W 2Y7 Canada W: mtlcorp.ca TRANSFER AGENT: Odyssey Trust Company ¢ odysseytrust.com




