
 

Web Design Preparation Checklist 

1. Understand Your Brand 

• Brand Identity: Ensure your brand’s mission, values, and unique selling proposition (USP) 
are clearly defined. 

• Target Audience: Identify your target audience and understand their needs and 
preferences. 

• Brand Style Guide: Prepare your brand’s style guide, including logo, colors, fonts, and 
imagery guidelines. 

2. Define Website Goals 

• Primary Objectives: Determine the main goals of your website (e.g., selling products, 
generating leads, providing information). 

• Key Performance Indicators (KPIs): Identify the metrics you will use to measure the 
success of your website (e.g., traffic, conversions, bounce rate). 

3. Content Preparation 

• Content Inventory: Gather all existing content that will be included on the website (e.g., 
text, images, videos). 

• Content Creation: Plan and create new content needed for the website, including blog 
posts, product descriptions, and landing page copy. 

• SEO: Ensure your content is optimized for search engines, including keyword research and 
meta descriptions. 

4. Design Preferences 

• Inspiration: Collect examples of websites you like and note down design elements, layouts, 
and styles that appeal to you. 

• Color Scheme: Choose a color palette that aligns with your brand identity. 

• Typography: Select fonts that are consistent with your brand and ensure readability. 

• Imagery: Decide on the type of images and graphics you want to use (e.g., stock photos, 
custom illustrations). 

5. Functional Requirements 



• Website Features: List all the features and functionalities you need (e.g., e-commerce 
capabilities, contact forms, booking system, blog). 

• User Experience (UX): Plan the user journey and create wireframes or sketches of key 
pages. 

• Responsiveness: Ensure the website will be mobile-friendly and responsive on all devices. 

6. Technical Requirements 

• Domain and Hosting: Secure your domain name and choose a reliable hosting provider. 

• Platform and CMS: Decide on the platform or content management system (CMS) for your 
website (e.g., WordPress, Shopify, custom build). 

• Integrations: Identify any third-party integrations you need (e.g., email marketing, CRM, 
analytics). 

7. SEO and Analytics 

• SEO Strategy: Develop an SEO strategy, including keyword research, on-page optimization, 
and link-building tactics. 

• Analytics Setup: Plan for the integration of analytics tools (e.g., Google Analytics) to track 
website performance. 

8. Collaboration 

• Project Manager: Identify a single point of contact for communication with the web design 
team. 

• Feedback Process: Establish a clear process for providing feedback and making revisions 
during the design process. 

9. Budget and Timeline 

• Budget: Have a clear understanding of your budget for the web design project. 

• Timeline: Set a realistic timeline for the project, including milestones and deadlines. 

 

By following this checklist, you will ensure a smooth and efficient web design process that results in 
a website that effectively represents your brand and meets your business goals. 

 


