Week 51 Storytelling — Using Your Voice to Inspire and Influence

In today’s digital world, it’s not just what you do that matters—it’s how you share it. Great
storytelling is one of the most powerful tools you have as a student-athlete. It connects you
with your audience, inspires action, and turns your brand into a movement. Your story is
your superpower.

### What Is Storytelling in NIL?

**Storytelling** is the way you share your experiences, emotions, and values in a relatable
and engaging way. It's not just facts—it’s the feeling and meaning behind them. In NIL,
storytelling shows:

- Who you are beyond the jersey

- What you've overcome and what you stand for

- Why brands and fans should care about your journey

- How your values align with those you partner with

It builds connection—not just attention.

### Why Storytelling Matters

- **t drives engagement™** - People connect with people, not products

- **[t increases brand alignment** — Brands want to work with athletes who have purpose

- *It builds community** - You inspire others through honesty and courage

- **t strengthens your impact** - Your message stays with people longer than stats ever
will

People may forget what you said—but not how you made them feel.
### Ways to Tell Your Story
1. **Social media captions** - Share what moments mean to you

2. **Videos** - Talk about your journey, training, or mindset



3. **Speaking opportunities** - Use live interviews, events, or podcasts

4. **Written content** - Post articles, blogs, or interviews

5. **Collaborations** - Work with brands that reflect your narrative

Make it real. Make it relatable.

### Tips for Powerful Storytelling

- Know your “why” - What motivates you?

- Be vulnerable - Share the lows, not just the wins

- Use emotion - Let people feel your passion, fear, or resilience

- Keep it simple - One clear message is better than five mixed ones

- Stay authentic - Don’t exaggerate; speak your truth

- Practice - Like anything, it gets better with time

Every post, caption, or conversation is a chance to share something meaningful.
### Summary

Your story is your brand’s heartbeat. Whether you're uplifting a cause, representing a
company, or inspiring a future athlete—your voice matters. NIL is your platform.

Storytelling is your strategy.

Tell it well. Tell it true. Tell it often.

KNOWLEDGE CHECK

True or False

1. True or False: Storytelling is only useful if you're a professional speaker.

2. True or False: People connect with emotions more than statistics.

3. True or False: You can share your story through captions, videos, and live talks.

4. True or False: A good story should always include your struggles, not just wins.



5. True or False: Authenticity is key to effective storytelling.

Multiple Choice Questions

6. What is storytelling in NIL?
a) Reading a children’s book
b) A way to share your personality and values
c) A new app for stats
d) A legal term in contracts

7. What makes a story powerful?
a) Long posts and fancy words
b) Only talking about wins
c) Emotion, authenticity, and a clear message
d) Copying famous people

8. Why do brands value strong storytellers?
a) They get more NIL payments
b) They drive connection and build engagement
c) They only post about sports
d) They make more mistakes

9. What's one way to share your story online?
a) Ignore captions
b) Let others speak for you
¢) Use Instagram reels or YouTube
d) Only post product links

10. What is the best reason to tell your story?
a) To become an influencer
b) To inspire, connect, and reflect your identity
c) To follow trends
d) To avoid NIL taxes

ILLUSTRATIVE EXERCISE
Objective: Help students shape a core story that reflects their NIL identity.

Duration: 20 minutes

Scenario: You've been invited to post a video sharing why you became a student-athlete and
what motivates you.

Tasks:
1. Write three key moments that helped shape your journey.



2. List two values that guide your actions and decisions.
3. Draft a 4-5 sentence caption you would post with a video about your story.
4. Write one sentence explaining why storytelling is a key part of NIL branding.

ANSWER KEY
True or False Answers:

1. False - Everyone can use storytelling to build their brand.
2. True - Emotion drives deeper engagement than facts alone.
3. True - There are many ways to tell a story authentically.

4. True - Struggles show strength and make stories relatable.

5. True - Realness connects more than perfection.

Multiple Choice Answers:

6. b - NIL storytelling reflects who you are and what you believe.
7. c - Simple, heartfelt stories are most powerful.

8. b - Storytelling grows brand loyalty and audience trust.

9. c - Reels and video content are great storytelling tools.

10. b - Your story builds your brand and inspires others.

Exercise Answer and Explanation:

1. Key moments: First scholarship offer, major injury, game-winning play.

2. Values: Resilience, leadership.

3. Caption: “From setbacks to comebacks, I've learned that growth happens in the hard
moments. Being a student-athlete has taught me discipline, heart, and vision. I represent
more than a team—I represent a journey.”

4. “Storytelling brings my brand to life and connects who I am to those I impact.”



