
2026 Annual Support 
Campaign



IMPACT IN ACTION
Campaigner Kick-Off



THANK YOU FOR 
VOLUNTEERING



Campaigner Training Outcomes

• Understand why we raise funds each year and outline the 
Case for Giving

• Discuss the history and structure of the Annual Campaign

• Review fundraising fundamentals and tools

• Understand your Y story and how to make the ask



Giving USA
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The Golden Circle
by Simon Sinek



Why the Y?

• Simon Sinek says, “When we help ourselves, we find 
moments of happiness. When we help others, we find 
lasting fulfillment.”

• What is our why?

• To leave this world better than the way we found it!

• The Annual Campaign gives us the opportunity to build 
and deepen relationships with friends, colleagues, and 
family by asking them to invest in our community – our 
friends and neighbors who need help the most, so that 
we ALL have the opportunity to thrive. 

• To 



Campaign Brochure
Case for Giving
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Case for Giving
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Youth Development
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Community Need

- Lack of accessible and affordable 
afterschool care

- More than 55% of children aged 
6 – 12 in the state are left without viable 

options for care after school hours
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YMCA Solution

- Charitable gifts can play a crucial role in 
addressing this urgent need.

- Gifts help to expand our reach and offer 
more scholarships to help bridge the gap 

for local families.
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Healthy Living
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Community Need

- Loneliness & isolation epidemic

- Health impacts are severe: 
increased risk of cardiovascular 
disease, dementia, depression, 

and anxiety. 
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YMCA Solution
- Charitable gifts can help the Y develop 
and invest in programs that bring people 
together and build healthy relationships. 
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More 
contributions 

=
Greater access
to life-saving

swimming 
skills
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Dues support operations: 
equipment, utilities, maintenance, 

salaries
Your Gift Changes Lives!



WHAT IS YOUR Y STORY? 
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WHY IS STORYTELLING AN EFFECTIVE 
TACTIC FOR FUNDRAISING

It connects with emotions 

Shows donors that their actions are making a difference 

It gives dignity and context to the beneficiaries and connects their 
lives to donors 
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Campaign Structure

BRANCH CAMPAIGN CHAIR 

BRANCH BOARD SOLICITATION CHAIR 

BRANCH MAJOR GIFTS CHAIR

BRANCH MEMBER INVOLVEMENT CHAIR

CAMPAIGNER TEAMS AND CAMPAIGNERS



Campaigner Resources



Campaigner Resources



Campaigner Resources
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CAMPAIGNER 
RESOURCES 
YOUR INPUT 
IS NEEDED…
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Ways to Give

Via Check/Credit Card or pledge

Donate online @ymcabr.org/give

Text to Give: Text YMCAIMPACT to 
44-321



Additional Support
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DIGITAL 
FUNDRAISING

Peer-to-Peer Link

https://secure.givelively.org/donate/the-young-mens-christian-association-of-the-capital-area/ymca-impact-fund/fundraisers/new


MONTHLY 
GIVING PROGRAM

Makes it easier to give increased 
gifts…

$500 = $41.66/month

$1,000 = $83.33/month
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DONOR RECOGNITION

Chairman’s Roundtable $1,000 +
Digital Recognition
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THANK YOU! 
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